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Installation by 
HALL-ALLEN ELECTRIC CO. 


BETTER LIGHTING 


AN AID TO 


BETTER BANKING 


Folks enjoy doing business in a well 


lighted bank. 


There’s a feeling of confidence, and a 
promise of good service in a bank as well 
lighted as the Oak Cliff Bank and Trust 


Company. 





Tellers, cashiers, and other employes enjoy 
“Economical operation at a minimum good lighting, too, for it makes their work 
cost, plus increased production is your seem shorter and more pleasant 


profit when you use the collateral ad- 
ee ner Like every other business, a bank finds that 

REDDY KILOWATT. good lighting pays...in business and in 
employe and customer relations as well. 











DALLAS POWER & LIGHT COMPANY 


Our 29th Year as a Citizen 











H. P. DOCKSTADER 
Sales Engineer 


Many years in Texas as an 
outstanding industrial engi- 
neer; served during the war 
as Lt. Commander in charge 
ef a landing croft repair 
unit in New Guinea. A me- 
chanical. and electrical en- 
sineer, Mr. Dockstader is 
fully prepared to counsel 
and advise with you on any 
Production problem arising 
out of the use of metals. 


- *# 


CORINE KNIGHT 


Secretary-Treasurer 


After several years’ experi- 
ence in charge of statistical 
procedure and financial rec- 
ords for Dallas industrial 
firms, Mrs. Knight brings to 
Trinity Material and Supply 
Company a personal abil- 
ity, understanding, and 
spirit of cooperation that 
will assure pleasant and ef- 
ficient handling of all busi- 
ness relations. 


Metals won the war. New metals, new uses of 
metals, will create a new prosperity. 


We believe that Texas and the Southwest will con- 
tribute to, and share in this prosperity, in a meas- 
ure never before known. In our continued industrial 
expansion lies our great future. 


The fact that the Dallas trading area even now is 
using more light metals than any other area in the 
Southwest clearly indicates Dallas’ importance in 
this regional industrial expansion. 


Therefore, Trinity Material & Supply Company is 
proud to announce important and increased re- 
sources for procurement of industrial metals, 
through expanded facilities and personnel, and 
through our appointment as distributor in Texas for 
Reynolds Metals Company, primary producers of 
aluminum sheet, bar, tubing, castings and all indus- 
trial shapes—in addition to other established na- 
tional sources for stainless steels and aluminum. 


Although national conditions seriously restrict pro- 
duction and volume of supply, we invite your in- 
quiries for present and future needs. 


4534 TRAVIS ST. DALLAS, TEXAS 





‘Distributors for Reynolds Metals in Texas 











BUSINESS CONFIDENCE 
Built on Years of Service 


wrOld firms like old friends have demonstrated their worth 
through long periods of prosperity and adversity. The firms 
listed on this page have served Dallas through the years. 
They are counted as “old friends” by thousands of satisfied 
customers in the Dallas Southwest. 


Established 


16S Esse 


Leather Goods— 
Wholesale and Retail 


1869 THE SCHOELLKOPF 
COMPANY ‘ 
Manufacturers and Wholesale 
Distributors 


1872. e’terminat co. 


Street Railway 
1872 SANGER BROS. 


Retail Department Store 
187 DALLAS TRANS. & 
TERM. WHSE. CO..’ 
Warehousing, Transportation 
and Distribution 


1875 bank iv batias 
Banking 

1876 eRe * 
Insurance General Agents 

1876 company 
Home Furnishings 


185 sess 


Structural Reinforcing 
Steel and Machinery Repairs 


Established 


1889 & comeany 


Real Estate, Insurance 


1889 merzcer's airy 


Dairy Products, Wholesale 
and Retail 


1890) Henson. ine. 


Printing and Advertising 


1893 — & SONS, 


Manufacturers—Paper and 
Paper Products 


18596 BRIGGS-WEAVER 

MACHINERY CO. 
Industrial Machinery and 
Supplies 


1899 company. inc. 


Plumbers 
JOHN DEERE 


1900 PLOW CO. 


Agricultural Implements 


1903 oo NATIONAL 


Banking 





This picture, taken in 1875, shows the second home of 
The Schoellkopf Company, occupied during the seven- 
ties when the manufacture of harness and saddlery was 
a big factor in laying the foundation of Dallas as a 
manufacturing and wholesale center. The building was 
located on Elm near Griffin on the site now occupied 
by the Texas and Pacific Building. 


Established 


1903 ACME SCREEN 
COMPANY 
Ac-Ka-Me Products, Insect 


Screens, Cabinets, Lockers, 
Boxes and Venetian Blinds 


1903 REPUBLIC INSUR- 
ANCE COMPANY 
Writing Fire, Tornado, Allied 


Lines Automobile and Inland 
Marine Insurance 


1903 ere am 


Pharmaceutical Manufacturers 


1904 ssti.M 


Sheet and Metal Manufacturers 


Established 


1906 HESSE ENVELOPE 
COMPANY 
Manufacturers of Envelopes 
and File Folders 


1909 THE SOUTHERN 
SUPPLY COMPANY 
Wholesale Hardware and 
Industrial Supplies 


IST] Stor’ company 


Manufacturing 
Wholesalers 


19l2 STEWART OFFICE 
SUPPLY COMPANY 
Stationers—Office Outfitters 

1914 TEXAS EMPLOYERS 

INSURANCE ASS'N 


Workmen's Compensation 
Insurance 
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AN ADEQUATE 
WELL WATER 


SYSTEM 


1946 will see the industrial 
and economic development of 
Texas as never before. New 
companies will be formed— 
old ones will be expanded. 


To function properly these 
concerns must have an ade- 
quate water supply. 


Check up on your water needs 
now—and plan an adequate 
well water system — one that 
will meet your future require- 
ments. 


Layne-Texas Company engi- 
neers will gladly work with 
you. 
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This Answers 
The Question 


WHERE TO BUY 


and 


WHERE TO SELL 
DALLAS HOMES 


Suburban Acreage 


Country Homes 


Apartment Property 





Ct 


PRESTON HOLLOW OFFICE 
Northwest Highway and Preston Road 





If you are seeking a home in Metropolitan Dallas— 
or planning to list residential property, come to see us. ) 


THAT SPEAKS 
FOR ITSELF 


$3.5300.000.00 


During 1945, The Currin Organization served 886 
outstanding families in the sale and purchase of 
homes for a total of over FIVE MILLION DOLLARS. 
Our residential property sales for 1946, from Janu- 
ary 1 to April 25, approximate THREE AND ONE. 
HALF MILLION DOLLARS. 


This record reflects not only the excellence of our 


properties and the confidence of our customers but 





also the ability and efficiency of the Currin Organi- 
zation—Experienced, Ethical, Efficient, and Finan- 


cially Responsible. 


OAK CLIFF OFFICE 


























Four 32414, West Jefferson 

L6-5291 W-1108 
Convenient 
LAKEWOOD OFFICE ; SOUTH DALLAS OFFICE 

1835 Abrams Road Offices 1719 Forest Avenue 

T3-8111 H-7391 
AND ASSOCIATES 
DALLAS .e MAY, 1946 
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‘WASHINGTON 


By Date MILLER 


Representative of the Dallas Chamber of Commerce 
in the Nation's Capital 
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The Trinity’s Robust Future 


HE visit to Dallas on April 23 of 

Lieutenant-General Raymond A. 
Wheeler, the able and popular chief of 
U. S. Army Engineers, came at a propi- 
tious moment, for the dinner held in his 
honor by the Trinity Improvement Asso- 
ciation coincided in point of time with 
practical and en- 
couraging progress 
being made in Wash- 
ington with respect 
to the comprehensive 
Trinity program. 
However glowing 
may have been the 
Trinity story as un- 
folded at the Dallas 
dinner, the enthusi- 
asm of its adherents 
was neither premature nor exaggerated. 
It is a palpable fact that never in the long 
campaign for development of the Trinity 
River has there been such a period of 
rapid and constructive progress as exists 





gy 


DALE MILLER 


today. 

A brief review of recent and current 
events in Washington may prove of in- 
terest. In December of 1944 and in March 
of 1945, Congress passed two laws of 
great importance to the Trinity, the flood 
control bill and the river and harbor 
bill. Each of these measures contained 
substantial authorizations for various 
phases of the Trinity program, but since 
they were only authorization bills it be- 
came necessary, of course, to secure funds 
through subsequent appropriations bills. 
This is now being done, and the amount 
of funds being appropriated assures the 
Trinity a robust development in the years 
ahead. 

Congress has given consideration in re- 
cent weeks to two appropriations bills 
containing funds for the Trinity: the Civil 
Functions bill and the Department of Ag- 
riculture appropriations bill. Action has 
been completed on the former measure, 
which involves appropriations for the ci- 
vilian work of the Corps of Engineers as 
well as for other agencies of the Govern- 
ment. This bill appropriated $1,490,000 
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for the Trinity for the next fiscal year. Of 
this sum $1,040,000 is earmarked for ad- 
vanced planning with regard to the entire 
Trinity project, and the remaining $450,- 
000 is set aside for the construction of 
Benbrook, the first in a system of reser- 
voirs almost engirdling Dallas and Fort 
Worth. 

While this sum made available for the 
construction of Benbrook reservoir is im- 
portant in that it involves actual work on 
the Trinity project, the larger sum sought 
and obtained for advanced planning is of 
significance in that it demonstrates con- 
clusively the determination of the Gov- 
ernment as well as of the Trinity sponsors 
to assure continuing and uninterrupted 
progress in the years ahead until this 
meritorious program has been completed. 
The advanced planning for which pro- 
vision has now been made will provide 
the factual evidence on which appropria- 
tions for the Trinity in future years will 
be based. 

Meanwhile, Congress has not yet com- 
pleted action on the Department of Agri- 
culture appropriations bill, but it should 
be finally enacted within the next few 
days or weeks. In any event, it will be 
passed before July 1, since it contains 
funds for the operation of the department 
during the next fiscal year. This bill like- 
wise makes available to the Trinity more 
than one and a half million dollars to be- 
gin work on a vast soil conservation and 
flood control program in the Trinity River 
basin. The area affected lies entirely 
above Palestine, and, of course, the Dal- 
las-Fort Worth area is virtually in the 
center of this ambitious and beneficial 
program. The bill setting this program 
in motion has already passed the House 
and is now awaiting hearings before the 
Appropriations Committee of the Senate. 

This bill seeks new appropriations for 
the Trinity during the next fiscal year of 
$923,628. The importance of the Trinity 
project is clearly revealed by the fact that 
it is only one of eleven flood control proj- 
ects to be undertaken by the Department 
of Agriculture, yet the $923,628 sought 


° _ 
Southern Methodist University 


DALLAS, 

for the Trinity is nearly half of the total 
appropriation of $2,100,000 which the 
department has asked for all eleven proj- 
ects. Moreover, the funds devoted to the 
Trinity will actually be much larger than 
the appropriation itself, because the de- 
partment has a large budget reserve fund 
which will be used to augment the new 
appropriations. For example, the $923,- 
628 asked for the Trinity program in the 
new bill will be supplemented by an ad- 
ditional $528,416 from funds previously 
appropriated but not yet spent, making 
a total for the Trinity for the next fiscal 
year of $1,452,044. 

These two appropriations bills taken 
together, therefore, provide nearly three 
million dollars for expenditure during 
the next fiscal year on various important 
phases of the great Trinity River pro- 
gram. An emphatic and rousing start has 
thus been made on a pogram which has 
virtually reached the proportions of a 
crusade in Texas, and there is every as- 
surance today—in contrast with the skep- 
ticism entertained by some of its less vi- 
sionary supporters a few years ago—that 
the great goal of eventual canalization to 
Dallas and Fort Worth will be brilliantly 
achieved. There is now every expectation 
that new surveys will demonstrate conclu- 
sively that the economic benefits to be 
derived from canalization will clearly out- 
weigh the costs of construction and main- 
tenance. 

Meanwhile, the enterprising citizens of 
Dallas, and particularly those leaders who 
attended the dinner for General Wheeler 
and the efficient new division engineer 
for Dallas, Colonel Henry Hutchings, Jr., 
will find their enthusiasm for the Trinity 
program considerably invigorated if they 
devote more thought to the great work 
of the Engineers, and to the value to the 
nation of the inland waterway system. 
For it is important to realize that the 
Trinity program is by no means an iso- 
lated project. It is a proposed new exten- 
sion, actually, of the nation’s inland 
waterway system, a system which has 
been responsible to an enormous degree, 
through providing the cheapest possible 
commercial transportation, for the 
growth and prosperity of the United 
States. 





CARL B. McKINNEY 
Dentist 


HOURS: 8:00 A. M. to 5:00 P. M. 
Closed on Sunday 


Location over Palace Theatre 


1621/2 Elm C-6327 
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March of Industry 


Edited by WILLIAM S. ALLEN 
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Reconversion Enterprise 


HE story is told that Alfred C. 

Fuller, when he started a small brush 
factory in Somerville, Mass., had less 
than $400. Yet he made brushes and sold 
them himself out of the cellar of his sis- 
ter’s home. Five years later he was on his 
way. 

Doubtless such stories have their coun- 
terparts all over America. Who knows 
what in 1951 one will say about Amer- 
ican ingenuity currently on the march! 
Here in Dallas, as elsewhere, are many 
such shining examples. A recent one con- 
cerns a gas valve. Harold A. Conover is 
the sponsor of a product known as Conco, 
a small item, but it is big enough for Mr. 
Conover to employ ten workers as a start 
in his own plant. 

But first a few words about the prod- 
uct. Breathes there a person who now or 
in his childhood never stumbled over the 
old-fashioned, unsightly wall cocks for 
gas heaters in his home? Do you recall 
how, when someone in the house moved 
the furniture around, the gas was inad- 
vertently turned on? Or perhaps some 
child in the home turned the gas cock 
just to hear it sizzle? It’s been done dan- 
gerously with all its attendant obnoxious 
odor. 

Mr. Conover, faced with a reconver- 
sion problem, began thinking about such 
matters. He had been producing small 
plane parts for North American Avia- 
tion, Southern Aircraft Corporation and 
the Guiberson Corporation. How, now. 
could he direct his wartime, mechanical 
knowhow, to profitable, peacetime pur- 
suit? And when he looked around he 
found that gas cocks never had been at- 
tractively designed since they were origi- 
nated. 

The result was a revolutionary auto- 
matic safety valve. As the Dallas Times 
Herald described its operation: “It is 
connected through the wall with the gas 
line. It features a powerful spring within 
the outer opening which blocks the out- 
let when the heater is removed and can- 
not be depressed without application of 
great strength.” 

Moreover, the Times Herald contin- 
ued, “When the heater is not in use, a 


tiny plate is screwed into the outer vent. 
additionally closing the opening.” There 
is then no projection as the opening is 
almost flush with the wall. When ihe 
heater is put back in use for the winter, 
another tiny section of the valve is 
screwed into the vent. The spring is then 
depressed, and the gas is released into 
the heater.” 

Such utility is matched by pleasing de- 
sign. The main parts are made of brass. 
Lock ring, washer, and spring are cad- 
mium-plated to avoid corrosion. The for- 
mer lowly gas cock has truly come of 
age under the influence of decorative 
streamlining. The markets already sold 
evidently appreciate this modernization 
of the product. So far some 6,000 Conco 
(Conover Company) gas valves have 
been sold in northeast Texas alone. 

Mr. Conover now envisions national 
distribution. Channels of trade include 
butane dealers (the present biggest out- 
let), hardware stores. and plumbers. In 
fact. he recently enlarged his production 
facilities with these distributive plans in 
mind. 

At a cost of $12,000, 
bought a building of about 5,800 square 
feet of floor space. The structure is one 
of the red tile buildings opposite the for- 
mer North American Aviation plant at 
Grand Prairie. Texas A. & M. College 
Industrial School used this location dur- 


Mr. Conover 


ing the war. 

Doubtless a great deal more could be 
reported about the newly-fashioned 
Conco gas valve. It apparently faces a 
very bright future. But the most interest- 


TYPICAL CONNECTION of Conco gas valve is pictured with dust cap held in place by 


snap ring for safekeeping. 


ing angle, it seems, is once again in con. | 
nection with that problem so_ pressing 
these days to so many people. It is the 7 
problem of reconversion. 3 

Harold Conover not only reconverted 
his product. He reconverted himself. For 7 
19 years he had been credit and office 
manager of the Southwestern Paper Com. 
pany. The drama is not wholly unlike 
some aspects of the one concerning Al- 
fred C. Fuller. 

Fuller and Conover may be worlds 
apart from almost every conceivable | 


angle. But they both have at least several 4 


points in common—an idea and its de. 7 
velopment. Conover was not a mechanic, 
But Fuller was not a brush expert. He 
had previously been a gardener, an ex- 
press wagon driver, and a street car 
conductor. 


Dallas will become the headquarters of 
the NATURAL GASOLINE ASSOCIA. 
TION OF AMERICA as soon as housing 
conditions permit the removal of execu- 
tive offices from Tulsa, it has been an- 
nounced by William F. Lowe, secretary, 
... POLLOCK PAPER AND BOX COM. | 
PANY of Dallas has added its fifteenth 7 


paper plant with the acquisition of the 7 


Ohio Wax Paper Company of Columbus, 
Ohio, reports Henry S. Jacobus. secre- ~ 
tary-treasurer . . . LONE STAR GAS 7 
COMPANY will spend $8.250,000 for” 
new lines and other installations during 
1946 if materials are available, stock- 
holders were told at their annual meeting 
last month by President D. A. Hulcy. 
Expansion of the DEPARTMENT OF 
COMMERCE field office at Dallas is un- 
der study by department chiefs at Wash- 
ington... DALLAS TITLE AND GUAR.- 
ANTY COMPANY has purchased the 
three-story building at Main and Field 
it has occupied for 29 years. . JIM 
CLARK, Dallas realtor, has purchased 
undeveloped portions of Greenway Parks 
which he will improve for homesites of 
not less than 70-foot frontage .. . As an 
outgrowth of his interest in model air- 
(Continued on Page 54) 
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TH SHIOT 
qe ROUNDUP 


D ALLAS apparel manufacturers met 

their California colleagues at two 
festive parties last month by A. Harris 
and Company during its “California- 
Texas Roundup.” The three-day fashion 





exposition was attended by eleven guests 
from the California market. 

“A. Harris’ sponsorship of the expo- 
sition was inspired by the mutually ad- 
vantageous fellowship being developed 
between California and Texas and their 
fast-growing fashion markets, arising 
from the similarities in the way of life of 
the two regions,” Arthur L. Kramer, 
president of A. Harris, said. “With both 
the Southwest and West Coast possessing 
sunny climate, wide open spaces and vi- 
tal, fashion-conscious people, they share 
a year-round outdoor life that gives them 
unique fashion leadership, especially in 
sportswear and home decoration.” 

These parallels make the style and de- 








—Photographs by Thomas K. Cone, Jr. 


EXPOSITION FESTIVITIES were attended by, 
top, left to right, Mr. and Mrs. Charles Reed, Grace 
Nugent, and LoRee Johnson; second from top, Mr. 
and Mrs. Al Silver, Barney Beller, Mrs. Beller, and 
H. D. McEwen; second from bottom, Louis Tabak, 
Arthur Kramer, Lovella Ballerino, Jerry Ross, Lester 
Lorch, Ernest Bachelder, and Joy Thompson; and 
bottom, John F. Henson, Lester Lief, Mrs. Irene 
Boyse, Mr. Kramer, and Miss Jane Troxell. 


sign of each of these states especially 
adaptable to the fashion needs of the 
other. Mr. Kramer said. Furthermore, to 
supply merchandise for their early spring 
and summer seasons, both markets must 


operate on production schedules at least 
six weeks ahead of northern markets. 
With so much in common. California and 
Texas markets can reap mutual benefits 

(Continued on Page 57) 
























































—Photographs by Thomas K. Cone, Jr. 


KATY'S NEWSMEN TOUR last month brought these top-flight writers to Dallas, 
pictured with Missouri-Kansas-Texas Railroad officials and Dallas business leaders: 
(1) Walter A. Vonderlieth, research editor, Financial World; (2) Harry Tate, Katy staff, St. 
Louis; (3) V. V. Masterson, Katy advertising manager; (4) Sam Leach, editor, Wall Street 
Journal; C. A. Brandon, Anfenger Advertising Agency, St. Lovis, and H. M. Warden, Katy 
vice president and general manager at Dallas; (5) Foster Eaton, St. Louis Star-Times; 
Max P. Curtis, Katy division passenger agent, Dallas; and M. R. Cring, Katy director of 
public relations and advertising; (6) Ed Fite, United Press, Dallas; (7) Harman Nichols, 
United Press, St. Louis; (8) Jack McGuire, Katy publicity director; Harry Wilson, St. Louis 
Globe-Democrat; and Jack Williams, Kansas City Star; (9) Tom C. Gooch, president, Dal- 
las Times Herald; C. F. O'Donnell, president, Southwestern Life Insurance Company; and 
Victor Eubank, Associated Press, New York; (10) Elmer C. Walzer, United Press, New 
York; Donald V. Fraser, Katy president; and Guy T. Rockwell, financial editor, Cleveland 
Plain Dealer; (11) Frank Angelo, Detroit Free Press; David Dillman, Chicago Journal of 
Commerce; R. P. Vanderpool, Chicago Herald-American; and J. B. Cross, San Antonio 
Express; (12) Charles Boatner, Fort Worth Star-Telegram; Al Parker, Wichita Falls Times; 
Sam S. Wood, Waco News-Tribune; and Dave Park, International News Service, St. 
Louis; (13) Horace Busby, Daily Texan, University of Texas; Henry R. Lamar, Business 
Week; and Stuart McGregor, Dallas Morning News; (14) Al Bentz, Wichita Beacon, and 
Clyde M. Reed, Jr., Parsons (Kan.) Sun; (15) Carlton A. Shively, financial editor, New York 
Sun; Victor Eubank; Sam Lesch; Irvine Holloway, Dallas; John W. Love, Cleveland Press; 
Jim Humphrey, Chicago Sun; W. A. S. Douglas, Chicago Sun; and Guy T. Rockwell; 
(16) G. H. Penland, Katy general solicitor, Dallas; W. G. Vollmer, president, Texas and 
Pacific Railway; W. J. Morris, Katy director, Dallas; E. M. (Ted) Dealey, president, Dallas 
Morning News; B. F. Mclain, president, Dallas Chamber of Commerce; and Fred F. 
Florence, Katy director, Dallas; (17) Morris P. Moore, Oklahoma City Oklahoman and 
Times; (18) William McKee Gillingham, Business Week; Carlton A. Shiveley, New York 
Sun; (20) John W. Love, Cleveland Press, and Irvine Holloway, Dallas; and (21) Herman 
G. Seeley, Chicago Daily News, and J. H. Carmical, New York Times. 



































KATY TOUR: 


Nation's Top-Flight Writers 
Get Dallas Story First-Hand 


Baa. The city with the charm of yesterday 
and the spirit of tomorrow!” 

Thus Sam Lesch, editor of the Wall Street Journal 
of New York, summed up his impressions of Dallas 
last month. 

Editor Lesch was one of more than 50 top newsmen 
of the nation, representing newspapers and maga- 
zines, who saw first-hand the industrial might of the 
Dallas Southwest during a seven-day tour of the 
region as guests of the Missouri-Kansas-Texas Rail- 
road. 

Final day of the trip aboard a special Katy train 
brought the editors and reporters to Dallas for a 
morning bus tour of the city’s industrial areas, a 
look at Southern Methodist University, the State 
Fair of Texas and Dallas homes, a visit to Neiman- 
Marcus, and a luncheon at the Hotel Adolphus, 
sponsored by the Dallas Morning News and the 
Dallas Times Herald. 

A spokesman for his colleagues at the luncheon, 
Mr. Lesch summed up the sentiments of the news- 
men, declaring of the Dallas Southwest: “It’s fabu- 
lous; it’s terrific!” 

“The great thing we found is the eagerness for 
industrial development,” he continued. “You like 
to keep things clean. Even the factories are clean, 
handsome structures. While we in the East poke 
along, you of the Southwest move with the speed of 
lightning.” 

William A. S. Douglas, war correspondent and 
columnist of the Chicago Sun, added the comment: 
“This is the logical place for American industry of 
the future.” 

“In this land of vast expanse is the space for the 
ideal industry of the future: Sprawling, comfortable 
cities of fine, small homes and lawns, and clean fac- 
tories. The Southwest has what the world needs; 
room for working men to live and be happy in their 
work. A contented, happy working force will solve 
many problems, and will promote democracy. You 
don’t get democracy in congested slums.” 

Back at their desks in their newspaper and maga- 
zine offices, the writers continued to evidence great 
enthusiasm for what they had seen. 

Wrote, for example, David Dillman in the Chicago 
Journal of Commerce: 

“While the eyes of the world have been on the 
spectacular heavy industry and chemical develop- 
ment of the Texas Gulf Coast, Dallas has been sup- 
plementing its position as distribution, insurance, 
and financial capital of the Southwest, by surround- 
ing its warehouses, sales offices, and mercantile es- 
tablishments with a diversity of industries.” 

Some 200 of Dallas’ business and industrial lead- 
ers attended the luncheon and preceding reception 
to visit with the newsmen and answer their questions 
regarding Dallas’ economic present and future. 










D ALLAS’ leading sales agency for its 
industrial advantages received an 
extra vote of confidence last month. 

Not only did new membership re- 
cruiting for the Dallas Chamber of Com- 
merce move well along on schedule to- 
ward the year’s goal of 1,000 additions, 
but also many an old member stepped up 
his financial investment in the Chamber’s 
program, now being given impetus by a 
national advertising campaign. 

With the Dallas story before the na- 
tion today as never before, particularly 
before business executives who are mak- 
ing the decisions during this decentral- 
ization period, the Dallas Chamber of 
Commerce turned during the month to 
its old members for an added financial 
boost to its broad, city merchandising 
program. 

At month’s end, 176 long-time mem- 
bers had substantially increased their 
subscriptions to the Chamber, providing 


‘not only added dollars for financing ex- 


panded activity but also greater mem- 
bership man-power. The increased sub- 
scriptions entitled many of the firms to 
additional representatives up to a maxi- 
mum of five voting members. 

The appeal to present members to in- 
crease their investment in the Chamber’s 
program was based on the belief of offi- 
cers and directors that many desired to 
bring their subscriptions in line with 
amounts already subscribed by firms of 
comparable size. With 40 per cent of the 
members solicited having responded fa- 
vorably by the end of the month, there 
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was ample evidence that the flow of 
additional dollars to strengthen finan- 
cially the work of the Chamber would 
continue in substantial amount from 
present members. The ready response of 
the membership in the drive was viewed 
as another example of the aggressiveness 
of the Chamber membership, a long- 
existing characteristic of Dallas business 
interests. 

Listed are the firms which have in- 
creased their memberships in the Cham- 
ber during the last month and their 
representatives: 

Adleta Show Case & Fixture Manufac- 
turing Company, Cedar Springs and 
North Akard; E. C. Adleta and E. Charles 
Adleta, Jr. 

Alexander Motor Company, 2210 Pa- 
cific; Ernest Alexander, R. J. Price, and 
Robert S. Muir. 

American Beauty Cover Company, 
2002 North Field; C. T. Dean. 

American Laundry Company, Second 
Avenue and Williams; C. A. Mangold, Jr. 

American Optical Company. 1711] 
Commerce; A. M. Rhodes. 

American Paper Stock Company, 2722 
Alamo: Sherman M. Kaplan. 

American Transfer & Storage Com- 
pany, 2320 Griffin; K. K. Meiserbach 
and W. N. McKinney. 

Beard & Stone Electric Company, Inc., 
2101 Bryan; E. C. Beard. 

John F. Beasley Construction Com- 
pany, Mercantile Bank Building; John F. 
Beasley and J. W. H. Brown. 


ANY CONCERNS BOOST 
EMBERSHIP IN CHAMBER 


NEWEST MEMBER of the Dallas Chamber of 
Commerce, Miss Alice Butterfield of the Collegiate 
Shop, 2017 Greenville, is pictured being presented 
with the newly designed membership certificate of 
the Chamber by R. T. Hunt, Jr., top-flight 
Lasso Club worker. 


Ben Morris Jewelry Company, 1924A 
Elm; Ben Utay and Morris Levene. 

Biltmore Auto Storage Company, 1616 
Pacific; William A. Sailer. 

Blue Diamond Company, 2718 Logan; 
Fred J. Bennett and J. L. Henderson. 

Boedeker Manufacturing Company, 
1201 South Ervay; George L. Boedeker, 
Sam Smith, and George M. Boedeker. 

Bolanz & Bolanz, 216 South Akard; 
Charles M. Bolanz and W. C. Miller. 

Borden Company, 1811 Leonard; Ted 
W. Robinson, J. H. Warren, Jimmie C. 
Wilson, Fred Cathey, and D. J. Pogue. 

Braniff Airways, Love Field; T. E. 
Braniff, Charles E. Beard, R. C. Shrader, 
C. G. Adams, and Douglass Wood. 

Buckspan’s Furs, 1619 Main; A. Buck- 
span and H. M. Buckspan. 

Bull-Stewart Equipment Company, 
5219 East Grand; Harry E. Stewart, 
Earle D. Bottom, Waldo E. Stewart, P. J. 
Peters, and H. E. Ashley. 

Cabell’s, Inc., 620 Exposition; Ben E. 
Cabell, Earl Cabell, and J. A. DePas- 
quale. 

Carrier-Bock Corporation, 2133 Cedar 
Springs; I. I. Bock. 

Dr. E. H. Cary, Medical Arts Building. 

Chase Building Products, 2910 Gas- 
ton; John S. Chase. 

Clampitt Paper Company, 2211 Grif- 
fin; Max Clampitt and Mac Peyton. 

Cokesbury Book Store, 1910 Main; J. 
F. Albright. 

Commercial Metals Company, Ltd., 
Kirby Building; J. Feldman. 
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Continental Gin Company, 3315 Elm; 
E. H. Brooks and E. B. Doerr. 

Crook Advertising Agency, Southwest- 
ern Life Building; Wilson W. Crook. 

A. W. Cullum & Company, 901 South 
Preston; A. W. Cullum, T. M. Cullum, 
Jr.. and Charles G. Cullum. 

Q. Sam Cummings Agency, 320 North 
Ervay; O. Sam Cummings, A. R. Dal- 
chau, and W. B. Orman. 

Kathryn Currin, 4135 Northwest High- 
way. 

Dallas Air Conditioning Company, 
2309 Canton; Marvin L. Brown and 
S. Y. Guthrie. 

Dallas Cotton Mills, 2000 South La- 
mar: A. A. Horvath, G. Horvath, E. Hor- 
vath. P. J. Mye, and J. P. Moses. 

Dallas Engineering Company. Inc., 
2000 South Akard; Melvin F. Jackson. 

Dallas Tailor & Laundry Supply Com- 
pany. 411 South Akard; I. D. Geetah, 
Philip Wolfe, and H. Zelazny. 

Dallas Tank Company, Inc., 203 West 
Commerce; W. W. Banks, H. L. Leyda, 
and T. J. Tennison, Jr. 

R. L. Dixon & Bro., Cotton Exchange 
Building; Roger L. Dixon. 

Dreyfuss & Son, Main and Ervay; Sol 
Dreyfuss, H. H. Nourse, Warren Talia- 
ferro, Carter Williamson, and Charles 
Winfrey. 


Duke & Ayres, 1314 Young; R. R. 
Rickard. 

Dun & Bradstreet, Inc., Mercantile 
Bank Building; George Giese. 

Gordon Edwards Manufacturing Com- 
pany, 115 South Poydras; Gordon Ed- 
wards and Jack Edwards. 

Employers Casualty Company, Inter- 
urban Building; Homer R. Mitchell, A. 
F. Allen, L. W. Groves, and C. G. Weak- 
ley. 

Ennis Tag & Salesbook Company, 1723 
Corsicana; G. H. Rowson. 

Etheridge Printing Company, 1812 
North Field; Pat Etheridge, Clark Ether- 
idge, and T. J. Minnehan. 

Arthur A. Everts Company, 1616 Main; 
Arthur A. Everts, Myron Everts, William 
Weitzel, Tim Welch, and Robert L. Akins. 

W. D. Felder & Company, 1003 Cotton 
Exchange Building; W. D. Felder, Jr., 
and A. Owen. 

First Texas Chemical Manufacturing 
Company, 1810 North Lamar; V. M. 
Payne and L. C. Jones. 

Fishburn Dyeing & Dry Cleaning Com- 
pany, 3200 Ross; Frank B. Slater, D. R. 
Slater, O. A. Slater, Vernette B. Slater, 
and R. N. Tyson. 

Franklin’s Ladies Ready to Wear, 1610 
Elm; Philip Blatt. 

E. A. Fretz Company, Inc., 403 North 


Akard; Clyde W. Bryant and H. A. Mc- 
Cauley. 

Sidney Fruhman Millinery Company, 
1512 Elm; Sidney Fruhman and Robert 
R. Michlin. 

R. B. George Equipment Company, 
1135 South Lamar; R. B. George. 

Gillette Motor Transport, Inc., 2505 
South Harwood; Fred Gillette. 

Glazer’s Wholesale Drug Company, 
312 North Preston; Max Glazer, Nolan 
Glazer, and J. S. Leibs. 

Goldstein Hat Manufacturing Com- 
pany, 1301 Young; J. M. Goldstein and 
A. R. Goldstein. 

Gordon’s Jewelers, Inc., 1605 Main; 
L. S. Bolbe and M. M. Gordon. 

Graham Paper Company, 302 North 
Market; R. H. Stewart. 

Great American Reserve Insurance 
Company, 715 North St. Paul; T. T. 
Wallace and G. O. Hambleton. 

Great National Life Insurance Com- 
pany, Great National Life Building; S. J. 
Hay, Robert F. Weichsel, Carl C. Weich- 
sel, R. B. Shields, and Joe Wyatt. 

Gulf Cone Company, 1401 South 
Ervay; J. B. Johnson. 

Hall-Gentry Studios, 404 South Ervay ; 
M. W. Teplow. 

C.S. Hamilton Motor Company, Bryan 





RECORDAK Microfilming Service 


1s back mn Dallas 


Government demands— including V-mail— 
limited Recordak Microfilming Service dur- 
ing the war . . . but facilities are again avail- 
able to business and industrial firms whose 
volume of paper work does not require the 
regular use of Recordak microfilming equip- 
ment on the premises. 


_ Now, with most restrictions off, Recordak 


—through its local office—is again ready to 
handle your microfilming—either in your 
office or in theirs. Make use of these facilities 
to have your letters, drawings, and other busi- 
ness documents microfilmed —for protection, 
for quick reference, for reducing filing space. 
Charges are surprisingly low. Phone the 
local Recordak office for full particulars. 


RECORDAK... 2 Dallas 


1504 Young Street - Tel. Riverside 6637 


Recordak offices and service centers 


Atlanta Cleveland Houston 
Boston Dallas Kansas City 
Chicago Denver Los Angeles 
Cincinnati Detroit New Orleans 


New York Rochester 
Philadelphia St. Louis 
Pittsburgh San Francisco 


Portland, Ore. Washington, D. C. 





RECORDAK CORPORATION 


(SUBSIDIARY OF EASTMAN KODAK COMPANY) 
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“The housing shortage is serious, isn't it?" 


William S. Henson, Inc., 1725 North 
St. Paul; William S. Henson, Frank C. 
Erwin, Tony Terranella, and C. M. Gober. 


Houston & North Texas Motor Freight 


and Pearl; C. S. Hamilton and Clifton 
Dennard. 
David Hardie Seed Company, 1716 


Bryan; R. B. Hardie and J. H. Meredith. 
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Lines, Second Unit, Santa Fe Building; 
W. E. Valentine and M. E. Cookston. 
Huey & Philp Hardware Company, 


1900 Griffin; J. E. Ziegelmeyer, R. A, 


Slack, Lewis McMahan, George Rose- 
burg, and John W. Philp. 

Hunt Dry Goods Company, 1208 Elm; 
R. T. Hunt, Jr., W. R. Fowler, 1. A. Whit- 
taker, and Joe Nettles. 

Huttig Sash & Door Company of Texas, 
304 North Crowdus; Creighton C, 
Graves. 

International Harvester Company, 
1809 South Lamar; R. M. McCroskey, 
G. C. Vaughan, B. H. Bagby, and Foster 
Jennings. 

Jones-Blair Paint & Varnish Company, 
6969 Denton Drive; R. W. Blair, D. P. 
Jones, R. W. Blair, Jr.. and H. C. Scott. 

E. M. Kahn & Company, Main and Elm 
at Lamar; Laurence S. Kahn, L. N. Brom- 
berg. M. H. Sanger, Eugene K. Sanger, 
and H. M. Tobolowsky. 

Ben E. Keith Company, 901 South 
Pearl; John C. Brown, Gaston Hallam, 
R. D. Richards, Al King, and Stanley 
Williams. 

Koch & Fowler, 701 Great National 
Life Building; James D. Fowler and O. H. 
Koch. 

Kohen-Ligon-Folz, Inc., 913 Com- 

{Continued on Page 55) 
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Verson Manufacturing Company 
Starts Work on New Factory 


ROUND was broken last month for 
(Fite $600,000 plant of the Verson 
Manufacturing Company which expects 
to start production of stainless steel 
kitchen utensils by September 1. 

First spadesful of soil on the site at 
Holmes Street and Ledbetter were turned 
during ceremonies by B. F. McLain, 
president of the Dallas Chamber of Com- 
merce; George Pierce, president of the 
Dallas Manufacturers’ and Wholesalers’ 
Association; Mayor J. Woodall Rodgers: 
and David C. Verson, chairman of the 


board of the newly chartered Texas cor- 
poration. 

More than 12,000 units daily are ex- 
pected to be turned out in the 50,000 
square feet of floor space to be provided 
in the factory, which is an affiliate of the 
Verson All-Steel Press Company of Chi- 
cago. In addition to the kitchen utensils, 
production of kitchen sinks, bathtubs, 
milk cans and washing machine tubs will 
be begun when market conditions justify 
the additional lines. Within one year 
after starting operations, the plant ex- 
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GROUND BREAKING CEREMONIES started construction work last month on the new factory of the 
Verson Manufacturing Company as, left to right, B. F. McLain, David C. Verson, Mayor J. Woodall Rodgers, 
and George Pierce did the first bit of excavating. 
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NEW FACTORY of Verson Manufacturing Com- 
pany is being built by J. W. Bateson Company. 
H. B. Gieb and Associates and B. W. Lanum are 
the architects and engineers. 
pects to employ 500 workers, with the 
annual pay roll totaling $1,100,000, Mr. 
Verson said. John Verson is president 
of the Verson Manufacturing Company, 
Leon J. Krysinski is executive vice presi- 
dent and assistant secretary, and Ralph 
E. Verson will act in the capacity of 
works manager. In addition to being 
board chairman, David C. Verson is sec- 
retary and treasurer. 


CLYDE BROWN has opened a photo- 
graphic studio at 4206 Oak Lawn to spe- 
cialize in the portraiture of children. 











You Create 
A Business | 


INSURANCE is the 
then necessity 


Insurance Premiums are an ope:at- 
ing cost which must be added to 
the price of your product to be 
sold in a highly competitive market. 


| reduce this insurance cost by com- 
petent insurance engineering, both 
fire and casualty. 


| have represented only capital 
stock insurance companies for forty 
years. 








m 
CRUGER T. SMITH 


General Insurance 


R-8624 Magnolia Building 
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Salvation Army 


Seeks $150,000 
Building Fund 


URING May the Salvation Army 
D will conduct a financial campaign 
to raise $150,000 for the extension and 
improvement of its facilities in Dallas 
County. 

General chairman of the drive is P. B. 
(Jack) Garrett, president of the Texas 
Bank and Trust Company, who is pic- 
tured, left, with Brigadier Ray Gearing, 
Texas commander of the Salvation Army. 
The campaign will be attuned to the 80- 
year-old Salvation Army’s nation-wide 
“Marching Forward to a Better World” 
movement. 

Major project to be developed with the 
$150,000 building fund will be extension 
and improvement of existing facilities at 
Compton Citadel and Community Cen- 
ter in South Dallas, designed to increase 
its services to the young people of the 
area three-fold. Thus recreation, training, 
and special services in 1945 for more 
than 1,000 youths ranging in age from 4 
to 18 years would be stepped up to bene- 
fit 3,000 in an area where juvenile delin- 
quency has presented a considerable 
problem, said Mr. Garrett. 
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Over 83 Years Friendly Service 


bE. H. DAVIS, Loan Agent 


Dallas, Texas C-9066 
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Improvements are also scheduled for 
the Mothers’ and Children’s Camp at 
Irving, and a small but adequate transient 
lodge for homeless men is to be provided 
in downtown Dallas. 

“The Salvation Army is an agency of 
the Community Chest of Greater Dallas 
and has the full support of the Chest in 
carrying out this appeal for building im- 


Poatterid Hospital to Benefit 





provements,” pointed out Fred F. Flor- 
ence, chairman of the Salvation Army’s 
advisory board. “This is the first capital 
fund drive which the Salvation Army has 
made in Dallas since funds were sub- 
scribed more than 20 years ago to erect 
the present headquarters building at 500 
North Ervay. Operation and maintenance 
costs have been paid out of Chest funds.” 





From Proceeds of Horse Show 


Proceeds from the Dallas Horse Show, 
scheduled for June 6 to 9 before the Fair 
Park Grand Stand, will go to Parkland 
Hospital. 

As sponsors of the annual charity 
event, the Woman’s Auxiliary of Park- 
land, headed by Mrs. Carlton Meredith, 
plans to use the horse show profits to in- 
crease its service to Woodlawn and Con- 
valescent Hospitals, to nurses in training, 
and to the social service department. 

At each of the four evening perform- 


ances of the horse show, thirteen classes 
will be presented, with the five-gaited, 
three-gaited, and walking horse cham- 
pionship stakes scheduled for the last two 
nights. Prize money has been increased 
from last year’s $7,500 to $12,000. 

Mrs. Theodore Heady is general chair- 
man of the show. Mrs. Jack Reeves is 
general chairman for the Parkland Aux- 
ilary participation, with Mrs. W. Lloyd 
Cone as co-chairman. 
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SHOW CASE AND FIXTURE 
MANUFACTURING CO. 


1914 CEDAR SPRINGS @ DALLAS, TEXAS 


DESIGNERS & MANUFACTURERS 


OF STORE AND BANK 


INTERIORS 
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‘Mes Impressions Sur Dallas” 


ROM Metz, where I have 
returned, after a short stay in Washington 
and in New York, I do not forget, in spite 
of my busy time, the fine days of Dallas. 
and it is a pleasure for me to write a 
few words to be published in DALLas. 

My impressions of Dallas are very 
strong. First, will remain in me the re- 
membrance of the friendly welcome | 
met with. Indeed, I said it on different 
occasions: I felt there quite at home, sur- 
rounded as I was, by all the people of 
Dallas and their distinguished leaders, of 
whom I knew before my arrival but Lieu- 
tenant General Walton H. Walker and 
his staff. 

But all of them, and especially Presi- 
dent B. F. McLain of the Dallas Chamber 
of Commerce, are now to me as old ac- 
quaintances. 

Then I want to say that nothing is more 
different than Dallas and Metz. But you 


Editor’s Note—Since his return to 
Metz, France, after a week’s visit in Dal- 
las in March, Mayor Gabriel Hocquard 
of the French city has written the above 
article especially for DALLAS. 

In a letter which accompanied the 
article, he wrote: “Here is the article 
which you asked me for: My impressions 
of Dallas. You are causing me to take my 
first steps as a journalist and I’m afraid 
I have not been able to express strongly 
enough the unforgettable impressions 
my voyage left with me. Especially have 
I let my feelings speak. May your readers 
understand that what is said is said from 
the heart.” 

At the invitation of the Dallas Cham- 
ber of Commerce, Mayor Hocquard was 
the guest of the City of Dallas, accom- 
panied by Major Guy de la Vasselais. 
who served as liaison officer of the U. S. 
lwentieth Corps. 
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find sometimes in your life people of 
different ages and situations who are in- 
timately linked, and this for the good of 
both. 

Dallas is young and strong. Its actual 
development foreshadows a very big fu- 
ture. It is the city of hope and I am sure 
that the hope of the city will find realiza- 
tion in some near future. 

I do not know when I shall see Dallas 


hy : 


again. Certainly it will interest me be- 
yond saying to see the city again in a 
not too far future and I am sure it will 


be a town of one million inhabitants. 


I enjoyed the beauty and the fulness 
of Dallas. I found a city ambitious for 
many things. 

But here in Metz, hope is reviving, too, 
and in some years we can imagine a more 
beautiful Metz, when all the wounds of 
the war will have been repaired and for- 
gotten. Perhaps, some skyscrapers will 
give Metz a new form, and provide the 
5,000 lodgings we want. At any rate, Dal- 


las is known here as a charming city, the 
guests of which will never forget the 
beauty nor the magnificent growth of the 


Texas city. 


BACK HOME in Metz, France, Mayor Gabriel Hocquard takes time out from his busy schedule to pen 
his impressions of the city that was his host for his first visit to the United States. 
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HE EDITORS 
of DALLAS this month present the second installment of 
data from the new edition of “THE DaLLAs SOUTHWEST,” 
industrial book of the Dallas Chamber of Commerce. 

This installment defines and compares the regional 
markets of the United States. It defines the Dallas South- 
west as the natural geographic unit and integrated market 
comprising the states of Texas, New Mexico, Oklahoma, 
Arkansas, Louisiana, Mississippi and 26 western counties 
of Tennessee. It outlines sources of basic wealth in this 
region, presents facts on its growth, and shows the freight 
rate “breaking points” between Dallas and other principal 
cities. 

“THe DaLLas SouTHWEST” is divided into four prin- 
cipal sections. Data published in this issue of DALLAS 
are from the first section. Data from the second section, 
covering the major cities, metropolitan areas, and concen- 
trations of population, buying power and business in the 
Southwest, were used as the first installment in the April 
issue of DALLAS. The remaining sections of “THE DALLas 
SouTHWEST” will be used as installments in future issues 


of DALLAS. Thus, the readers of DALLAS, by saving 





each issue, will have the complete set of pages from “THE 
Daas SOUTHWEST.” 

The Dallas Chamber of Commerce industrial depart- 
ment prepared and published the new, completely revised 
edition of “THE DaLias SouTHweEst” for the use of execu- 
tives considering establishment of manufacturing or dis- 
tributing facilities in this region. The 64-page book is 
being sent to all active industrial prospects, and to execu- 
tives who request it on their business letterheads. 

Because the book is not available in quantity to permit 
its distribution locally, DALLAS is publishing it, in in- 
stallments, so that members of the Dallas Chamber of 
Commerce will have access to the facts it contains. 

Scores of letters have been received from some of the 
nation’s principal industrial executives, expressing appre- 
ciation for “THe DaLtas SourHwest” and describing it 
as one of the finest industrial reports ever published. The 
Dallas Chamber of Commerce is supplementing this in- 
tensive industrialization effort with a series of advertise- 
ments on the Southwest and Dallas, currently appearing 
or scheduled in Time, Business Week, United States News, 


Modern Industry, Fortune and Nation’s Business. 
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MAJORITY of the companies engaged in 

nationwide distribution have adopted the 
pattern shown in the map above, placing distri- 
bution facilities at strategic cities to serve the re- 
gional markets of the country. Many have also 
located factories in the various regions’ key cities, 
to insure steady production, cut distribution costs, 
and place their products in better competitive po- 
sition in the regional markets. 

The Dallas Southwest is now the third most im- 
portant of the nine re- 
gional markets. It is also 
recognized as the region 
with the greatest pros- 
pects for continued 
growth. Its area is ade- 
quate for increased pop- 


ulation. Its unequalled 





natural resources invite 
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Opportunity: 222% Expansion 


The Southwest consumes 222% more than 
it manufactures, based on the national 
average, retail sales vs. value added by 
manufacture. Buying power, natural re- 
sources, good labor, plus the 222% margin, 
create a great potential for industry. 
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development. Its agriculture can be expanded 


indefinitely. Its present development makes it 
a key consumer market, justifiying industrial 
development to serve both present and future 
needs. Its background, unequalled potentialities, 
and fusion of population from older, more static 
areas, make it America’s most vital region. 
War interrupted American industry’s decen- 
tralization trend, but factors favoring decentrali- 
zation continued to pyramid. Now the trend to 
the Southwest is stronger 
than ever, because dur- 
ing war years the South- 
west’s workers proved 
they could equal or bet- 


ter production efficiency 





of workers in any other 


region, 
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AMERICA’S REGIONAL MARKETS 


Surveys show a majority of businesses with nation-wide distribution divide the country 


into nine regional market units and provide service from within for each unit. These graphs 


show the relative importance of the nine regional markets, using latest available data. 


MIDDLE ATLANTIC 


EAST NORTH CENTRAL | 


DALLAS SOUTHWEST 
SOUTHEAST 
CENTRAL WEST 
NEW ENGLAND 
PACIFIC SOUTHWEST 
PACIFIC NORTHWEST 


WEST NORTH CENTRAL] 


Spendable Income 1944 Total U.S. 148,415,957, sing 


MIDDLE ATLANTIC 
EAST NORTH CENTRAL 
PACIFIC SOUTHWEST 
DALLAS SOUTHWEST 
SOUTHEAST 

NEW ENGLAND 
CENTRAL WEST 
PACIFIC NORTHWEST 
WEST NORTH CENTRAL 


Retail Sales ae Total U. S. $68,850, oo woe 


MIDDLE ATLANTIC 
EAST NORTH CENTRAL 
PACIFIC SOUTHWEST 
DALLAS SOUTHWEST 
NEW ENGLAND 
SOUTHEAST 

CENTRAL WEST 
PACIFIC NORTHWEST 


WEST NORTH CENTRAL B22: 


COMPARING POPULATION, SPENDABLE INCOME AND RETAIL SALES 
Total Population 1940 fotal uv. 5. 131,669,275 








Source: U. S. Bureau of the Census. 





























Source: Sales Management. 
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Source: Sales Management. 
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S. H. LYNCH & CO. 


Parts and Service »* Pacific at Olive 





Not a motorbike...a lightweight 


Motorcycle Champion! 


For the second time in just a few weeks 
Ay . . the famous James has won another 
cup . . further evidence of the stamina 


_ il Ps # : and precision of this remarkable ma- 
¥, ( / chine. Streamlined and handsome in its 
EN. 3 


jem? \ ? ig rich, maroon-and-blue coloring . . safe 
e \ ad (RE, ye with its automobile-type internal ex- 
( A ad LL ——— panding brakes . . amazingly economi- 
5 cal with its 120 miles to the gallon! 
i 







Plus 7% tax 


) the 
Bl (es a Va $290 


* 1/3 Down, Balance 
in 6 Months. 





CO: 3 
BS He 
TORC go CLAY oat 
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AMERICA’S REGIONAL MARKETS 


Il. AREA AND MISCELLANEOUS DATA 


Land Area 1940 Total U. >. 2, 977,128 Sq. Mi. 


DALLAS SOUTHWEST 
PACIFIC NORTHWEST 
PACIFIC SOUTHWEST 
CENTRAL WEST 

EAST NORTH CENTRAL 
SOUTHEAST 

WEST NORTH CENTRAL 
MIDDLE ATLANTIC 
NEW ENGLAND SESE 


Passenger Vehicles 1940 





Source: U. S$. Department of Commerce. 


Total U. S. 26,915,836 
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PACIFIC NORTHWEST 
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Wired Homes 1944 








Source: Automotive Industries. 


Total U. S. 27,371,260 
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Homes with Radios 1940 








Source: Edison Electric Institute. 


Total U. S$. 29,300,000 
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Source: Joint Committee on Radio Research 
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AMERICA’S REGIONAL MARKETS 


ill. POPULATION CHARACTERISTICS 
Native White sage Total U. oe ~~” 795, a. 


MIDDLE ATLANTIC He 
EAST NORTH CENTRAL | 
DALLAS SOUTHWEST 
SOUTHEAST 
CENTRAL WEST 
NEW ENGLAND 
PACIFIC SOUTHWEST 
PACIFIC NORTHWEST 
WEST NORTH CENTRAL BEES Source: U. S. Bureau of the Census. 


Foreign White 1940  Tofal U. S. HM ,419,138 


MIDDLE ATLANTIC sean 
EAST NORTH CENTRAL F: 
NEW ENGLAND 
PACIFIC SOUTHWEST 
CENTRAL WEST i 
WEST NORTH CENTRAL 
PACIFIC NORTHWEST i225 
DALLAS SOUTHWEST 




























314,478 


SOUTHEAST Source: U. S. Bureau of the Census. 
Negro os 1940 Total U. 5. 92, 865, 518 
SOUTHEAST 5 








DALLAS SOUTHWEST 
MIDDLE ATLANTIC Suu cece sinus 
EAST NORTH CENTRAL 

CENTRAL WEST i 

PACIFIC SOUTHWEST 
NEW ENGLAND 
PACIFIC NORTHWEST 
WEST NORTH CENTRAL 


Other Races’ 1940 Total sh s. acta 887 


PACIFIC SOUTHWEST 
DALLAS SOUTHWEST 
PACIFIC NORTHWEST |" 
WEST NORTH CENTRAL 
MIDDLE ATLANTIC 
EAST NORTH CENTRAL 
SOUTHEAST 

CENTRAL WEST 

NEW ENGLAND 


*INCLUDES INDIANS. 











Source: U. S. Bureau of the Census. 














Source: U. S. Bureau of the Census. 














Jodayk Problem: 


so ape a oF 


andl on sails an Segue 
uty and resources will allow. 


Ay takes people...lots of people...to make a big, prosperous and progressive city. 
If we are to maintain our downtown real estate values, and if our merchants are to do 
a large volume of business, we must see to it that hosts of people can come into and 
leave our business center conveniently. 

Today’s Problem cannot possibly be solved with the elimination of public trans- 
portation. This would only hinder, for these are the vehicles that bring the large masses 
of people into the heart of our city with a minimum of street space. 


The Solution: 


£ MUST measure the capacity of our streets in terms of people to be served, 

and not in terms of the number of vehicles our streets will accommodate... 

We know that our busy thoroughfares cannot possibly take care of many more auto- 
mobiles, or traffic will become a tangled mass due to congestion. 

During rush hours the average streetcar or bus carries from 30 to 50 times as 

many people as are being carried in the average private automobile ... Which means 

that public transportation helps materially to relieve traffic congestion rather than 


aggravate it! 


367, 422° workers, shoppers, school children and visitors ride public 


etiebtiialiian every day... That is why Dallas Railway & Terminal Company feels 
very keenly its responsibility to provide quick, safe, convenient transportation at 


all times. 
THE TRANSPORTATION OF YOU, THE PEOPLE, IS OUR PRINCIPAL CONCERN. 


*Daily average based 
onactual figures, 
first 3 months, 1946. 


DALLAS RAILWAY 
& TERMINAL COMPANY 
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The Dallas Southwest includes Texas, New Mexico, Oklahoma, Arkansas, 
Louisiana and Mississippi, plus 26 western counties of Tennessee. In this regional 
market, Dallas has unequalled influence and advantages for service. It is the domi- 
nant city of the entire region. Hence, this report is entitled The Dallas Southwest. 

Definition of the region is based upon geography, integrated services such as 
transportation-communications, and territory served by firms now located at 
Dallas. In addition to serving the Southwest, an increasing number of businesses are 
also serving Latin American markets from facilities at Dallas. 

Population and buying power are basic factors which determine the location 
of industry. Today the Dallas Southwest has nearly 17,000,000 consumers. Its buy- 
ing power totals about $13,000,000,000. And constantly improving transporta- 
tion-communications facilities have welded its vast area into a market unit with 
characteristics all its own. 

In the following pages, The Dallas Southwest presents detailed, graphic infor- 
mation on how this No. 1 region of opportunity can be served most economically 


and effectively. 


ies. adalat ye a ape RE gs 
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GROWTH OF TH 
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In the early 1900's, the Dallas Southwest was an 
economic outpost. It had neither population nor buy- 
ing power to justify full-scale distribution facilities 
within the region. It did not provide a market to jus- 
tify industrial development, other than that based upon 
natural resources requiring processing near the source. 

That picture has completely changed within the last 
two decades. Today, the Dallas Southwest is a frontier 
of opportunity. It is an integrated market unit with 
population and buying power demanding adequate 
distribution services from within. 


It is a big customer of 1530220 
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American industry, jus- 


tifying manufacturing — 





facilities to serve its 
needs, and the needs of 
other adjoining markets. 


Moreover, the Dallas 
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Southwest has the resources — natural, agricultural, 
human — which enable industry to take advantage of 
these opportunities with maximum results. 

For many years now, the Southwest’s rate of 
growth has been greater than the national average. 
The factors which have caused that rate of growth— 
geography, climate, abundance of resources, and qual- 
ity of citizenship—are present in greater measure to- 
day than ever before. Many impartial authorities are 
agreed that the Southwest now faces a greater expan- 
sion than ever before; that this region’s margin of 
growth over the national average will be much greater, 
in the years immediately ahead, than in the years im- 
mediately past. The industry which becomes established 
in the Dallas Southwest today not only has a market 
at hand, but has the assurance of an even greater mar- 
ket tomorrow. 

The two charts on this page provide a thumbnail 
story of Texas’ growth since 1909. However, they can 
only suggest the probable growth of Texas, and other 


states of the Southwest, in the new, postwar era. 
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The Dallas 


A GOLIATH WITH 13 BILLION 
DOLLARS IN ITS POCKETS \ 


The big, aggressive Dallas Southwest is rap- 
idly developing into the nation’s brightest 
economic region. New plants and new busi- 
nesses are moving to the Dallas Southwest in 
ever increasing numbers. Established busi- 
nesses are expanding and modernizing. The 
First National Bank in Dallas is prepared to 
cooperate in every way possible to help in the 
growth of this area... financing worthwhile 
business is ovr business. Whether you need 
money for expansion, reconversion or mod- 
ernization—whether your business is large or 
small, we will be glad for you to come in and 


discuss your plans and requirements with us. 
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“ of 
First National Bank i. 
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IRON and STEEL 


aud “Sher Products 


Adding considerably to Texas’ wealth is a large though 
undetermined amount of iron ore which has been a constant 
source of interest and development for three quarters of a 
century. Construction of a modern, $25,000,000 blast furnace 
with coke ovens and ore beneficiations plant was completed 
in 1944, giving additional emphasis to the rise of this indus- 


try in Texas. 


In a single year before the war, forty-four plants manu- 
facturing Iron and Steel and their products employed 6,173 
workers with an annual payroll of $7,394,252. The value of 
these finished products was $54,569,060, of which $15,531,- 


758 represents the value added by manufacturing. 


eolTi bamoh Zell fel oli-Ma tls tcelal-Meelile Mmece) dale Meteo] ME iUiaial-1 ame -Valilelilet= 


the potentiality of Texas as an iron-producing center. A study 


TEXAS EMPLOYERS INSURANCE ASSOCIATION 


Home Office: DALLAS * District Offices in: ABILENE * AMARILLO + AUSTIN * BEAUMONT + CORPUS CHRISTI * DALLAS « EL PASO + FORT WORTH 
GALVESTON + HARLINGEN * HOUSTON + LUBBOCK * MIDLAND * PORT ARTHUR + SAN ANTONIO + SHERMAN + TYLER * WACO + WICHITA FALLS 


HOMER R. MITCHELL, Chairman of the Board 


Oneina Series 
Portraying 
in >. ¢.¥-) 
Manufacturing 
INDUSTRIES 


has shown that Texas plants can operate in competition 
with other American plants because of increasing South- 
west markets and freight rate advantages in this terri- 
tory. Another survey reveals the quantity and quality of 
proven iron ore reserves in Texas has been greatly in- 
creased. Siderite and limonite also exist in large quanti- 
ties. Utilization of East Texas iron ores was begun early 
in 1945 by a new steel mill, and an equally new blast fur- 
nace and sintering plant will have a capacity of 100 tons 


of pig iron. 


The Texas Employers’ Insurance Association, Texas’ larg- 
est writer of Workmen's Compensation insurance, salutes this 
growing industry and believes that the rich resources and 
industrial advantages of Texas will serve as a magnet to 
draw Iron and Steel manufacturers to this hub of South- 


west industry. 


A. F. ALLEN, President 
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W. A. GREEN, JR. 


Dll 


EARLY DAY STORE of W. A. Green Company at 340-342 Elm and personnel ' $5 / 
are pictured above. Shown at right is prize-winning display of the young firm at os 0 Cs ‘ < 3 
the State Fair of Texas. 


W. A. GREEN COMPANY’S 4 
FIFTIETH ANNIVERSARY 


FIRST ADVERTISEMENT 
of W. A. Green Company 
in the “Daily Times Herald” 
on March 28, 1896, is re- 
produced at right, reveal- 
ing that 500 gents’ work 
shirts, 25¢ and 35c quality, 
could be purchased for 15c 
each, and that 100 dozen 
ladies’ seamless, fast colors, 
black and tan hose, regular 
15¢ quality, would go on 
sale at 10c a pair. 
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Ss ‘A. Contains Twelve Pages. See that you get | it Compl 











HOLMES GREEN 








o 


‘SOMEWHAT ROM: RANT YAY A. GREEN & Ch 


A Secret Marriage Kept a TO THE PUBLIC: 


Fifteen Years. 
Monday morning, March 30th, 1896, we will open for your inspection 2 ft 


THE GROOM FEARED DISINGERITANCE. of Diy Goods and Ladies’ and Gents’ Furnishings, at 338 Elm street. Every dollar's 
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N A SPRING DAY IN 1896, a Dallas mer- 
chant called his eight employees together 
ad urged them to strive to increase the dry goods 
tore’s volume of sales to $100 a day in order Fvafifes 


that the firm might show a profit and grow. pe ter Be a 
atenance of our 





Today, fifty years later, the two sons of that Pe wedi” just bought fresh from the importers and manufacturers, for the lowest prices that t! 
. nt = n 

nerchant operate a department store business that pas we emu The Secret Leaked Out Throags «|©2Sh and many years of experience can possibly buy 

: a < Dancing Master Seadiag Odec » fy » e cin not ge 1 ‘ iless \ 1 offer \ 
els up a minimum volume quota of many thou- We de pti say Litecetare Toreagh the Mall. iC Siy SARE Sen ee Cay ine 2 pare et 
a ait datlans daily . ny a inducements, and one of the greatest inducements of the day is to save the almighty dol 
sands : . v : > — 

os ; . illow: oo Chlsegn, BA. Sard Sh epee Give usa chance and if we do not save you money on your Dry Good rcha 
As the virile town of the plains grew and ex- ~ eye ribune from Se Louis, MO“) will not ask you for your business. 


For fifteen years John Drake Steven- 


panded, so has W. A. Green Company become one 
of the best known department stores in the South- 


- $18.00 


eal in thie city, 


and $7.50 


son ahd Margaret M. Wylie have had a Below we quote for your consideration a few sample prices taken at random fron 
Freat secret. He, the son of Ges. Mat-l ferent departments in our store that will be worth your time to look after 

thew Stevenson and a grandson of (he 

first Governor of Ilinois, and she, the | — - 














west. Under the leadership of W. A. Green, Jr., Ener auabier of suupeanad Feousyivenis ’ , 
and Holmes Green, the establishment will round Pitas tans for that tang time. Suneen peors ags|one = = _— — 

out half a century of service with a fiftieth anni- career Nee Mieteen Gae eaes |e ae se 
versary celebration in May. ested in rien Se Ot  maatanindanaabeats | Rane: 4 
One of the few Dallas institutions to retain its 0. “Out $8.75 Mineie Stevensce, was receiving 8 sc eter neha, rnin ; wi e 
original ownership identity at the end of fifty / $7.50 da, Me. Aftar the birt of thetr cuité| Mas tna oolaamue.of tore Sghor Onnotan ; ¥s 
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sted at Mrs. Stevenson went to Pennsylvonia. | ror 








years of operation in Dallas, Green’s is known as and remained there until 891. Then | pices Casngeaie Coufre Cloth worth 14 # ya 
he “Fri ‘ aa . rants, $I, 50 she returned to St. Louls, and she and] — for 
the “Friendly Department Store.” The family erat modi em a BE ig pecans nce gamoremmatiaan NOTION DEPARTMENT 
— : d repair and press priest, he dei _ deve Catho' 0 
atmosphere and spirit of cooperation have pre- That he comple had ever been mar-|* piece raed Senses ne " : ; 
ried wes kno@n only to a few, but | » wn 





thore is one to whom the news has/ 4" 
never been broken It was to keep 
her im ignorance that the wmion has 
beon a secret one. This person is 
Svevenam's mother, with whom |b 
makes his home. Since his first mar Prins iy 2 
tiage rw has dreaded disinheritence. in " . afve . 

wo Ss athe | LADIES? FURNISHING GOODS. DEPARTMENT. f === "=" Sm Oo 


a whee t consulting her 


vailed through the years. E. Lawrence Pollock, for (2 Months, 
vice president of the firm, who has been with it pacar deces 
ince a year after its inception, recalls that in 
1904 a fire broke out on the top floor of the then 


three-story building, which threatened to destroy 
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she quality. fo 
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7 She is well along in year and note ee ib caaeaind m 
the young firm. The fire started at 4 a.m., but douitens would have goa wo hr ara Ree ty sl deg en ae tou 
rithi without knowing it, but for a most uo-]"" Hove, regular tbe quailty, for tera vam 
within an hour the 18 employees of the store were - coward, event Ghai eran a 

. . r4 Last Monday Prof. Graham, 2 dane fey. for Oe # pair . 
on the scene to aid in fighting the fire and suc- ing master, was arrested Dy the United | aw Ladiew Mieneded Live Ves. We quailty our price 
ceeded in keeping it from spreading to other Vobhy Round Hat =x" iable whe ar nd ea ens ain toca ae Gl epg 
fl A ll), postoffice. They related to Mra. Stev- | 20 Ladies Extre Loug Waists, Summer Comets Swe qua! , s 7 
were. enson’s fiiece, who used to be Graham «| for 30c 8 pair . 5 
pot 


HINGS for the Children, 


| 109 Ladie 






assistam. The notoriety given Mr Large Sieered Unisundered Waits tie 
nee 


? RAMS SOR ee con . Dea tow ume the ne of Losin Gur Wasa we ere sian for 


slip the tongue of some sic = They or oo: up the very late aad you will 


Without sleep, the workers pitched in and 

leaned up the debris. “Hundreds of customers ceeds oo ye [apres 

tame in that day to pay up their accounts in full,” SON, 1 SS | 

said Mr. Pollock. “Wholesale dealers in the east Ht a railroad ficket costs 

wired us sympathy and offers of extended credit.” rphy. $10 00 
eS ' 


A policy of integrity, square dealing, and hu- = pre al 20¢ Quality Fine Percalines go for . - - 10c a Y2: 
of the supe: ou can it for = : ay 
ee meme already ap we Typical a os chat 59 00 “LOW EST PRICE FOR SPOT CASH--NEW STORE, NEW GOO 


that policy was the aid ¢ by W.A.G Sr... 
the firm’ s Peter \ see A Jontinued match pre > You 7 Ww, A. G Ie E E N & Dy \. 
$2.00 NO. 338 ELM STREET. 








2 to $ o'clock P. M., 


SPECIAL—In our Dress Lining , Department for Monday, from 2 to $ 


All (Oc Quality Percalines and Salesias go for - - - Bea Ya: 
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ETROPOLITAN GRANDER 


By Artrucur L. KRAMER 
President, Dallas Grand Opera Association 


ances will 
sin Arkar 


OR the first time in four years, Dallas this spring is again assuming its envi. 
es : ia, Colorade 
role as host to the Metropolitan Opera Company and to the thousands of 0 ‘gare 
“a . . ‘ . . . u 
of-town visitors who will come to hear this greatest of all musical organizatio ca due 
With war-time travel restrictions relaxed, the Metropolitan is now able Sites wh 


resume its distant tour and Dallas again will be the only city in the Southw 


to be honored by a visit. 


The enthusiasm with which the public is awaiting this return is indicated 
the unprecedented early demand for tickets. Weeks before facilities had been pi 


METROPOLITAN ARTISTS who will be heard 
during four performances in Dallas will include, 
top, left to right: Emanuel List, “Der Rosenkava- 
lier’; Licia Albanese, “Madame Butterfly”; Raoul 
Jobin, “Romeo et Juillette’; Eleanor Steber, “Der 
Rosenkavalier”’; and John Brownlee, “Madame 
Butterly”. Center, left: Dorothy Kirsten, “Romeo et 
Juillette”. Center, right: Josephine Antoine, “Rigo- 
letto”. Bottom, left to right: Rise Stevens, “Der 
Rosenkavalier”; Ezio Pinza, “Romeo et Juillette’; 
Jan Peerce, “Rigoletto”; Frances Greer, “Romeo et 
Juillette”; and Leonard Warren, “Rigoletto”. 





While seats 
be a com 

Such gratify 
have made 
Metropolita 
ning radiu: 


vided for accepting reservations, 
quiries were received by the thousa 
from music lovers wanting to hear of 
more the best that the world affords}four brillia 
this greatest and most spectacular of a variety 
fine arts. son the \ 
Since the opening of the box office }(pening the 
March, orders have poured in not oiling opera 
from Dallas patrons but from far dist headed by 
points. In the audiences for the four pprer. This w 


ERA RETURNS TO DALLAS 


ances will be visitors from more than 150 towns in Texas, 30 towns in Oklahoma, seven 
env’ Arkansas and from many points in Louisiana, New Mexico, Kansas, Tennessee, Cali- 
f oft Colorado, Mississippi, Arizona, and Nebraska. Our Pan-American neighbors will be repre- 
d by patrons attending from Mexico. Dallas will draw particularly heavy attendance this 

m from the New Orleans market area, since that city has been unable to resume its Metropolitan 


thwsitements which, like Dallas, were suspended during the war. 


7 


q 


While seats are still available for all performances at this writing, it is indicated that the season 

ted { %& 4 complete sell-out, with capacity houses for all performances. 

»n ppuch gratifying interest well justifies the faith of the group of civic-spirited Dallas business men 
have made the engagements possible by their backing and support. By their action in underwriting 

usay Metropolitan Opera engagements here, they have not only extended Dallas’ influence over an ever- 

r ontting radius but have contributed an asset of tangible and lasting value to the community’s prestige. 

rdsjfour brilliant operas are to be presented in the 1946 engagements — operas carefully chosen to pro- 

of ®a variety of fare from the store of great musical literature, sung by some of the most magnificent 
ts on the Metropolitan roster. 

hee {(pening the season Friday night, May 17, will be Richard Strauss’ 

omkling operatic comedy, “Der Rosenkavalier,” with a spectacular 

istf headed by Rise Stevens, Eleanor Steber, Emanuel List, and Irene 

r pper, This will be followed on Saturday after- (Continued on Page 32) 











METROPOLITAN OPERA 

(Continued from Page 31) 

noon, May 18, by Verdi’s “Rigoletto,” 
with Leonard Warren, Jan Peerce, 
and Josephine Antoine; Saturday 
night, May 18, Gounod’s “Romeo et 
Juliette,” with Dorothy Kirsten, 
Raoul Jobin, and Ezio Pinza; Sun- 
day matinee, May 19, “Madama But- 
terfly,” with Licia Albanese, Charles 
Kullman, and John Brownlee. 

The brilliant supper dance in 
honor of the stars, the managerial 
staff and company members, which 
has become traditional in Dallas’ 
opera season, will be given Saturday 
night, May 18, at 11:30 p.m., in the 
Adolphus Hotel grand ballroom. It 
will follow the performance of “Ro- 
meo et Juliette.” All members of the 
Dallas Grand Opera Association and 
its underwriters are invited to make 
reservations for themselves, their 
guests and other friends. 

The list of over 100 business men 
and firms comprising the under- 
writers represents a cross-section of 
the influential civic leaders of the 
community. There is no expense to 
these men in sponsoring the opera 
except, in the event of a box-office 
deficit in any season, they are pledged 
to absorb the shortage by pro rata 
assessments against themselves. Thus 
far there has never been the necessity 
for an assessment since receipts have 
borne all expenses. On those occa- 
sions where a balance remains at the 
close of the season, this is banked as 
a “cushion” against a possible deficit 
in some future season. 

Many of the civic leaders forming 
the original association which lured 
the Metropolitan across the Missis- 
sippi River for the first time to visit 
Dallas in 1939, are still active on the 
board of directors, and several addi- 
tional members have been elected to 





ARTHUR L. KRAMER 


expand the board’s size and to re- 
place members lost by death. 

The 1946 board of directors is com- 
posed of the following members: J.B. 
Adoue, Jr., Nathan Adams, A. H. 
Bailey, Fenton J. Baker, T. E. Bran- 
iff, W. J. Brown, John W. Carpenter, 
T. M. Cullum, E. M. (Ted) Dealey, 
Edgar L. Flippen, Fred F. Florence, 
Don V. Fraser, Tom C. Gooch, W. A. 
Green, Jr., B. G. Habberton, Karl 
Hoblitzelle, D. A. Huley, J. L. Lati- 
mer, D. A. Little, G. L. MacGregor, 
Herbert Marcus, B. F. McLain, Rich- 
ard H. Nash, C. F. O’Donnell, J. B. 
O’Hara, John G. Pew, Edward M. 
Polk of Corsicana, Lawrence Pollock, 
D. Gordon Rupe, Eli Sanger, E. P. 
Simmons, H. E. Stewart, R. L. Tay- 
loe, J. C. Tenison, R. L. Thornton, 
and W. G. Vollmer. 


Epitor’s Note: Since the last visit of the 
Metropolitan in 1942, Dallas has gained the 
distinction of having representation on the 
Metropolitan Opera Association board of di- 
rectors, through the election two years ago 
of Mr. Kramer as a national board member. 








Firms Sell Dallas With Letterheads 
Bearing Watermark of City’s Skyline 


This is printed on Dallas Bond, 
watermarked with the city’s skyline 
and name. 

Designed for Dallas firms that are 
anxious to boost their town along 
with their business, the paper is be- 
ing distributed in 20-pound weight 
for letterheads by the Clampitt Paper 
Company exclusively, with envelopes 
to match. 


The first shipment of the paper was 
exhausted within a few days, said 
Max Clampitt, designer of the water- 
mark for the Dallas Bond which is 
being produced by the Whiting-Plov- 
er Paper Company. The watermark 
is centered on the paper so that it 
will appear in the same place on the 
lower half of each letterhead. 

Examination will reveal the water- 
mark on this page. 


W. A. GREEN COMPANY 
(Continued from Page 29) 


victims of the 1900 Galveston flood, 
whom he outfitted with new ward- 
robes. 

W. A. Green, Sr., was born in Will- 
iamstown, Mo. His first experience in 
store work was in Canton, Mo., with 
the Sutton and Holmes Dry Goods 
Company. In 1887 Mr. Green came 
to Texas as traveling representative 
for the S. G. Holmes Company, which 
had established a wholesale dry goods 
company in Fort Smith, Ark., and 
later opened a retail store in Denison, 
Texas, where W. A. Green, Jr., now 
president of W. A. Green Company, 
was born. A branch store of the 
Holmes Company was later opened in 
Sherman, which W. A. Green, Sr., 
managed. Holmes Green, now secre- 
tary and treasurer of W. A. Green 
Company, was born in Sherman. 

Believing that Dallas was destined 
to grow into a great metropolis, W. 
A. Green, Sr., moved here in 1896 
and was joined by his brother, Harry 
Green. Together they began build- 
ing the present business of W. A. 
Green Company. A year later, they 
were joined by E. Lawrence Pollock, 
a half brother. In 1917, the business 
was incorporated, at which time Mr. 
Pollock became vice president. 


W. A. Green, Sr., died in 1923, and 
his two sons, both veterans of World 
War I, took over. They further ex- 
panded the business and in 1930 
established the company in the mod- 
ern 12-story air-conditioned building 
on Elm Street which the firm now 
occupies. The store was moved three 
times on Elm Street, in each instance 
further east from the former loca- 
tion. 


The history of W. A. Green Com- 
pany is linked with the modern mer- 
chandising progress of Texas and the 
Southwest. The company now main- 
tains buying offices in New York, 
Chicago and Los Angeles. It is also 
represented in Europe by John Lewis 
and Company, Ltd., of London. 

Local buyers are continually pass- 
ing each other to and from the great 
markets of the world. With many of 
its employees who went to the armed 
forces now returning, this big Dallas 
store is preparing for post-war prog- 
ress and expansion. 
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BASIC WEALTH OF THE SOUTHWEST 








E ew regions in the world possess the wealth 





in natural resources and agricultural develop- 
ment that the Dallas Southwest has. On this and 


the following pages are indicated some of the 





natural resources, and some of the agricultural 


EACH DOT REPRESENTS 
GR vores: b 10,000 ACRES 





resources, of the region on the basis of their 
ZZ rio WOODLAND 








approximate distribution. 





These maps are not definite. They are intended 
to be general guides, merely suggesting the 
extent and location of the various resources. In 





preparation of these maps, the Dallas Chamber 


MARBLE. GRANITE, SLATE AND OTHER STONE 





of Commerce has used Texas Looks Ahead, 
Volume |: The Resources of Texas (published by 
the University of Texas) and The Structure of 
the American Economy, Part |: Basic Character- 


istics (published by the National Resources 





Committee). 


The Industrial Department of the Dallas Cham- 





ber of Commerce will be glad to provide more 











detailed information on both natural resources 
and agricultural resources to executives of busi- 


nesses interested in such data. 
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CORN ACREAGE 














ge EACH DOT REPRESENTS 
10,000 ACRES 











WHEAT ACREAGE 

















BEEF CATTLE (Excluding Calves and Bulls) 





BACH DOT REPRESENTS 
2,500 HEAD 











COWS AND HEIFERS KEPT FOR MILK PRODUCTION 





5,000 HEAD 
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COTTON ACREAGE 
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LEGEND 

LIMESTONE (1) AND KAOLIN 

DOLOMITE (0) DISTRIBUTION FELDSPAR 

@ prooucer BALL CLAY 

@ COUNTY WIDE SHALE—RED 

@ PAST PRODUCER SILICA SAND 
ROCK SILICA 


a OYSTER SHELL 
CALICHE DISTRIBUTION 
© PRODUCER 

® COUNTY WIDE 

© PAST PRODUCER 


DIST T a CAL 3 . DISTRIBUTION OF RAW CLAY MATERIALS 


FIRE CLAY—BUFF 
SANOY BRICK—RED 
POTTERY CLAY—RED 
POTTERY CLAY—BUFF 
MONTMORILLONITE 
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LEGEND 
BBR vicus rormarion 
BBB veree mr. seiman CENOIOIC 
RQ WILCOX Grour 
RRB san carios sevs 

MESOZOIC 

BBBB o1mos rormarion 
RARE EARTH MINERALS 


CIRCLED SYMBOL INDICATES 1943 PRODUCTION PENNSYLVANIAN = — PALEOZOIC 


LOCATION OF COPPER AND OTHER MINERALS OUTCROP OF BEDS WHICH CONTAIN COAL 








MANGANESE 
SERPENTINE 
MOLYBDENUM 
DRILLING Clay 
MINGRAL WATER 
MANGANESE $ULPHATE 












wong LEGEND 
° jeon on © PRODUCERS 
© PAST PRODUCERS 


& GREENSAND 

@ ASPHALTIC SANDSTONE 

@ MAGNESIUM CHLORIDE 

2 CARBON BLACK MANUFACTURING PLANTS 
CIRCLED SYMBOL INDICATES 1943 PRODUCTION 


LOCATION OF IRON ORE, ASPHALTIC SANDSTONE, EIC. DISTRIBUTION OF SAND AND GRAVEL 


* UNDEVELOPED RESERVES 
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LONG LEAF PINE 
COASTAL PRAIRIE 
FAYETTE PRAIRIE 
MESQUITE—CHAPARRAL 
COASTAL SAND DUNES 


LEGEND 







envewnun= 


4 TIN 

@ ZINC OAK AND MESQUITE 

© SPRING OAK AND CEDAR 

® suipnuR MOUNTAINS IN TRANS PECOS. Penny — 

@ NITRATES DAVIS, DIABLO AND OTHERS 15. EASTERN CROSS 

2 S3Q@0DIUM 6GULPHATE 9 LIVE CAK—MESQUITE—ACACIA Timeees 

@ TUNGSTEN 10. SOTOL—LECHUGUILLA 16. OAK—nICKORY 

BD RESIDUAL IRONSTOME PEBBLES 11. SANDY SOUTH PLAINS 17. LOBLOLLY—PIME 
18. BLACK LAND 


12. HIGH PLAINS 
13. MESQUITE—GRASS LANDS 


LOCATION OF NITRATES, SULPHUR, TIN, ZINC, ETC. AREAS OF NATIVE 


PRAIRIE 


VEGETATION 
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THE SOUTHWEST IN TRANSITION 
OE gg. a ng a gg agg gg 


The war years 1940-1945 brought 
significant changes to the Dallas 
Southwest. 


Texas alone expanded its manu- 
facturing capacity by 173%. The 
Eighth Region, War Production 
Board, for which Dallas was head- 
quarters, produced 52.7% of all 
synthetic rubber, 95% of carbon 
black, 47% of aviation gasoline, 
16.1% of chemicals, and was high 
on the list in aircraft, ordnance, 
shipbuilding and textiles. The ma- 
jority of the region’s war-born fa- 
cilities have already been converted 
to peacetime uses. 


The Southwest’s wartime ex- 
periences created huge reservoirs of 
native labor with valuable indus- 
trial training. The region’s out- 
standing war production record 
was achieved, in great degree, by 
men and women who had never 
before worked in factories. They 
acquired manufacturing tech- 
niques quickly and surcly. They 
learned to like industrial life. Most 
of the management personnel, like- 
wise, was recruited locally. Many 
of them want to remain in manu- 
facturing. Their wartime training 
provides a foundation on which in- 
dustry can develop the finest fac- 
tory workers to be found in Amer- 


ica. 


Native Americans, intelligent, 
adaptable, the Southwest’s work- 
ers have proved they can equal or 
better the production efficiency of 
workers in any other region. Men 
and women of the Southwest have 
a fresh viewpoint toward industry, 
and bring to their factory jobs a 
healthy vitality which means much 


to industry. 
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EXPANSION IN TEXAS* INDUSTRIAL EXPERIENCE 











DAL 











DALLAS 





—s 


BYILDING 









( 
DIESEL ENGINES 





The solitary supremacy of cattle and oil in 
Texas is giving way. Each year new indus- 
tries establish here to benefit from Texas’ 
advantages. And each year more and more 
industrial newcomers turn to Republic 
National Bank of Dallas. Republic’s capi- 
tal structure of twenty million dollars, 
largest in the South and Southwest, 
Republic’s active Foreign Department and 


= 


a oe 
7“ " — AIRPLANES 










market “know-how” have made Republic 
the bank for the modern, progressive- 
minded industries now establishing in 
Texas. If you are contemplating a move to 
Texas or if you are merely intrigued by 
Texas possibilities, a letter to Republic 
will place the experience and facilities of 
this bank at your disposal. 


REPUBLIC 


NATIONAL BANK of DALLAS 


Capital and Surplus $20,000,000 


Largest in the Southwest 


Reproduced from Texas Issue of the Manufacturers’ Record 


MAY, 1946 


37 














*AsnINC ron 
Sha 
SFATTLE Die 
je : 
4 SNORT DanoTa i 
4 : {tee sete 
7 : 
PORTLAND may" 
Pang 
=. !outweawora"~°~ ~~ 
pei : 
hE WVOume : 
Cato a> 
BOR 
!"@ Vass ‘ 
: : 
- an S@cece 
ies ; MeSaNona Pay, 
: ; : 
} oe ee : 
; : [€0L@Mag9 ~"---- eon e.. 
. 4 a 
a ' 
eS e ne 
DENVER : “e 
. e : f 
’ : i KANSAS CITY . 
\. . ; 
‘, a ; 
x + AMI Ong omen. : 3 
ern “a i 
oe? 4 


uy 
@ LOS ANGELES . 
f , 
















st. touls @! 





avasawr 


“TeEOncin 


e. 
ATLANTA 
e ‘ 
BIRMINGHAM * 


vertex 








A distributor attempting to serve El Paso, Texas, from 
facilities at St. Louis is comparable to one trying to serve 
St. Louis from Boston. 

An attempt to serve Houston, Texas, out of Kansas 
City can be likened to serving Indianapolis out of New 
York. It is as far from Amarillo, Texas, to Brownsville, 
Texas, as from Buffalo, New York, to Atlanta, Georgia. 
But Dallas can serve Amarillo, Brownsville, Houston, 
New Orleans, Memphis, Oklahoma City and other cen- 
ters of the Southwest with equal ease. 

Those are indications of the many reasons why the 


Southwest must be served from within. Distribution cen- 


ters outside the region are too far removed to provide ade- 
quate service to the Southwest. In area, population, buy- 
ing power and integrated distribution facilities, the Dallas 
Southwest constitutes a region which must be considered 
as a market unit and served from within. In its present 
state of development, this market unit justifies establish- 
ment of both manufacturing and distributing facilities 
to meet its consumer needs and buying power. 

In the pages that follow, Te Dallas Southwest presents 
some of the factors which should be taken into consider- 


ation in choosing the city from which to serve the South- 


west . 



























a HOME of ther own 





That’s the dream of every couple, young or old—a home of 
their own. Jack and Sue have started theirs. In fact, they’ve 
practically built it themselves... watching the work with tender vision, from sidewalls 
to roof. They saw the foundation dug and poured, and the framework go up. They watched 
the stone-masons, the carpenters, the plumber and the electrician. They poured a lot of 
dreams into that home—that’s why they want to make sure that it will be theirs, “title 
clear,” some day, regardless of what comes. So, they are protecting their investment with 
a Southwestern Life Mortgage Cancellation contract. 


Jack and Sue know that through Southwestern Life Mortgage Cancellation Insurance 
they can provide a sound savings program to supplement any plan of future income that 
fortune may bring their way. And they know that it will provide funds for as long as 
twenty years, should death interrupt Jack’s work. 


Through Southwestern Life Mortgage Cancellation Insurance, you can make sure that 
the end of the story of your planning and savings will be what it should. Through it, 
you can accomplish the multiple purpose of protecting family, property and income, and 
leave those you love living in the neighborhood where they want to live, in the way they 
should. Get a detailed description of this contract today. It is a plan you can afford to own. 





South | ern Life 


C. F. O'DONNELL, PRESIDENT HOME OFFICE @® DALLAS 
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“Breaking points'’ in freight costs be- 
tween Dallas and six other cities are 
indicated in this series of maps. These 
studies are intended to serve as quick 
summaries of the distribution patterns 
which might be established from Dallas. 
Each map reflects first class rates, gen- 
erally used for determining charges on 
traffic that moves under published ex- 
| ceptions to the Consolidated Classifica- 
tion. In many instances, it is possible to 
obtain lower rates on a commodity mov- 
ing out of Dallas when an increasing 
volume of freight on that commodity 


justifies lower rates. 
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THE LAW OF INTELLIGENT AC- 
TION, Applied in Business Relations. 
By William J. Reilly. Published by 
Harper & Brothers. $2. 


“A person can be said to act intelli- 
gently in any given environment when- 
ever he satisfactorily solves the problems 
of that environment,” so says Dr. William 
J. Reilly in his simplified definition of 
intelligent action. 

The terms of the law of intelligent ac- 
tion are laid down as follows: (1) The 
desire to solve the problem, (2) the abil- 
ity to solve it, and (3) the capacity for 
handling human relations involved. 

Dr. Reilly states that 80 per cent of the 
failures are caused by faulty human re- 
lations and insufficient desire to accom- 
plish. In his chapters on understanding 
people he groups the various kinds of 
people into seven different types. In the 
study of these types one is more able 








GENERAL WAINWRIGHT'S 
STORY 


Edited by 
ROBERT CONSIDINE 
> 
One of the great narratives of 
WORLD WAR II 
DEDICATED TO 

The American and Filipino officers 
and soldiers who gave their lives 
in the defense of the Philippines. 


The story of the man who has 
become the symbol of Ameri- 
can steadfastness and cour- 
age... 
GENERAL JONATHAN M. 
WAINWRIGHT 


Price $3.00 
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to learn and practice the correct approach 
in handling and understanding any par- 
ticular type to his advantage. 

After explaining the law of intelligent 
action thoroughly and applying it in con- 
crete cases, Dr. Reilly goes further in the 
application of this law in his chapters on 
“How to Analyze Your Jobs,” “How to 
Select Your Employees,” “How to Train 
Your Employees,” and the like. These 
methods, tried and true, should be studied 
by every employer, for through’ these 
basic and tested rules the employee may 
be selected who best fits the job as re- 
gards his desire, abiilty, and capacity 
to fill the job. 

Dr. Reilly is a firm believer in the uni- 
versal application of the law of intelli- 
gent action. For not only must the indi- 
vidual solve the problems of human re- 
lations, but also nations if they desire to 
live together in harmony. These simple 
truths everyone is ready to admit, but 
few are ready to adopt them in their own 
personal lives. 

“I am unable to rid myself,” said Dr. 
Reilly, “of the deep-rooted conviction 
that if we were to begin, even in the 
grade school, to teach everyone the sim- 
ple lesson of human relations—just as 
we teach reading, writing, and arithmetic 
—it would have a profound effect on the 
world we live in.” 

Dr. Reilly is the founder and director 
of the National Institute for Straight 
Thinking. He was at one time the associ- 
ate professor of business administration 
and director of market studies at the 
University of Texas. His book should be 
in every office, and read by every em- 
ployee to aid in the development of per- 
sonnel problems, and to create the desire 
for individuals to accomplish more in 
the jobs they are most interested in, and 
for which they are best suited.—J. P. 


5 A vy 7 


IRVING H. BLOCH, certified public 
accountant, formerly with the United 
States Engineers in the Southwestern Di- 
vision office at Dallas, has opened an 
office in 1101 Liberty Bank Building for 
the practice of public accounting, audit- 
ing. and tax work. 


¥ i y 


GEORGE T. STERNE has been ap- 
pointed manager of sales and customer 
service for the Dallas district office which 
has been opened by the Commercial Con- 
trols Corporation, manufacturers of 
mailroom equipment and other office 
machinery, at 3404 Main, serving Okla- 
homa and Texas. 
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Business 
Opportunities 


EDITOR'S NOTE: The Dallas Chamber of Com- 
merce cannot guarantee any firm or individual 
mentioned in this column. All statements are those 
offered by the firms or individuals, and it is sug- 
gested the usual investigation be made in each 
instance. 


The following manufacturers desire 
representation in the Dallas area: 

Wilster, Inc., 5700 Detroit, Cleve- 
land, Ohio; ceiling circulating fan. 

S. P. Kinney Engineers, Inc., 233 


Oliver, Pittsburgh 22; automatic self- 
cleaning strainer for industrial or munici- 
pal water. 

Perfecting Service Company, 
6140 Cottage Grove. Chicago; rotary 
union and flexible metal hose. 

H-D Company, 2069 East Randolph. 
Huntington Park, Calif.; plumbing sup- 
plies. 

Century Cement Products, 1970 
Main, San Diego; cement block making 
machines, electric driven dry mixers, and 
pipe tile making machines. 


Burton and Burton, 501 Black 
Building, Los Angeles; chemical clean- 




















| 201-5 WEST COMMERCE STREET 











FABRICATORS OF ALL TYPES OF WELDED 


| SHEET AND STEEL PLATE PRODUCTS 


A four-and-a-half-acre plant with complete facilities for the fabrication of 
all types of welded sheet and steel plate products. All liquefied petro- 
leum gas tanks are built to A.S.M.E. Code. Our engineering department 
is available for consultation on proposed fabrications. Call Riverside-5001 
and a representative will call on you personally! 


* GASOLINE TRUCK TANKS 
GASOLINE STORAGE TANKS 
BUTANE - PROPANE TRUCK TANKS 


BUTANE - PROPANE TRANSPORT TANKS 


BUTANE - PROPANE STORAGE TANKS 
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* 

* BUTANE - PROPANE SKID TANKS 

* 

* ECONOMY BUTANE - PROPANE SYSTEMS 
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REFINERY EQUIPMENT 




















DALLAS, TEXAS 








44 


ers and germicides for industrial and 
home consumption. 

Darling Baby Shoe Company, 
1126 Hamilton, St. Louis; soft sole in. 
fants’ shoes. 

The following concerns or individuals 
desire to contact Dallas manufacturers 
regarding representation in their respec. 
tive areas: 

T. J. McDermott, 106 Cabrini, New 
York 33; calling on department and 
chain stores, and manufacturers in the 
New York metropolitan area. 

Direct Oil Service Company, dis. 
tributors, No. 2 Royalston, Minneapolis; 
household appliances, Minnesota, Wis. 
consin, and North Dakota. 

John F. Riddle, Jr., 535 Hamilton, 
Norristown, Pa.; chemicals and_ plant 
equipment, Philadelphia area. 

Peck Brothers, distributors, S.W, 
13th at Taylor, Portland, Ore.; auto. 
motive and industrial products, Oregon 
and southwestern Washington. 

Arkady Sales Company, 219 South 
La Brea, Inglewood, Calif.; desires ex- 
clusive distribution in California and 
western states of any suitable item. 

Pacifie-West Coast Sales Com- 
pany, 406 Spreckels Building, San Diego 
1; men’s clothing. 

Switzer Textile Agency, 828 South 
Los Angeles, Los Angeles 14; textile 
products, Pacific Coast area. 

Joseph A. Lewis, 121 Lyman, 
Springfield, Mass.; calling on plants in 
western New England area. 

N. L. Huebsch, 81 Yale, East Willis- 
ton, N. Y.; tools and instruments, New 
York City and vicinity. 

Business Engineering Company, 
275 Post. San Francisco 8; San Fran- 
cisco Bay area. 

J. D. Stengel & Associates, Chem- 
ical Building, St. Louis 1; non-electrical 
housewares, gift items, picnic equipment 
and unfinished furniture, Midwest terri- 
tory. 

Leo Aufhauser, 1780 Broadway, 
San Francisco 9; leather goods and nov- 
elties, San Francisco and vicinity. 

Orinoco, Originators, Inc., Na- 
tional Outlet Company, 614 North 
Michigan, Chicago 11; calling on retail 
and chain stores in Chicago and vicinity. 

Pacific Coast Aggregates, Inc., 85 
Second, San Francisco; building mate- 
rial and allied products: Pacific Coast, 
California. or northern California. 


RALPH BRYAN, recently discharged 
from the Navy’s Civil Engineering Corps, 
has returned to Dallas to resume the 
practice of architecture. 
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IN DALLAS Last Month 


H. J. STRUTH of Dallas, statistician 
for the Texas Midcontinent Oil and Gas 
Association, has been named to the en- 
larged economics advisory committee of 
the Interstate Oil Compact Commission. 
E. DeGOLYER of Dallas will be one of 


four councilors aiding the committee. 





Organizes Bank. The Oak Lawn Na- 
tional Bank, first neighborhood national 
bank in Dallas, has been granted a char- 
ter by the Comptroller of Currency, with 
Will C. Jones as president. Previously a 
state bank examiner, Mr. Jones also for- 
merly was a vice president for the Mer- 
cantile National Bank and later served as 
general manager of the Texas Pre-Fabri- 
cated Housing Company. 

The bank has been formed with a capi- 
tal structure of $300,000, of which $200,- 
000 is capital, $50,000 surplus, and $50.- 
000 undivided profits. It will be located 
on Oak Lawn between Cedar Springs and 
Blackburn. In addition to Mr. Jones, the 
bank’s organizers and directors include 
D. K. Woodward, Jr., J. P. Rice, Eugene 
Bragg Smith, A. H. Meadows, C. J. Ty- 
son, Myron Everts, B. B. Brown, Delmar 
David, L. J. Sharp, Dr. W. Gordon Mad- 
dox, Clayton Ayres, Jett W. Rogers, and 
Dr. R. B. McBride. 





In ANY Event 
SEND FLOWERS 


BURTON’S 
Orchids and Flowers 


3323 Oak Lawn Avenue 
CALL L-3161 


Operated by 
BOYD KEITH 
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Equipment Company 
Opens Dallas Office 

A Dallas office of the Materials Han- 
dling Equipment Company has _ been 
opened in 704 Southwestern Life Build- 
ing, representing the Towmotor Corpora- 
tion of Cleveland for industrial fork lift 
trucks and tractors. Manager of the new 
office is B. W. Z. Gordon, who has re- 
turned to civilian life after two and a half 
years in Navy supply. 

ee 

TYREE L. BELL, Austin Road Com- 
pany, and E. C. INGLISH, John Deere 
Plow and Implement Company. have 
been added to the board of directors of 
the State Fair of Texas. 

yr 7 

HORACE FORT of Dallas has been 
appointed assistant to the executive di- 
rector of the National Committee for 
Education on Alcoholism. 

oe # 

J. DEWEY RALPH, formerly associ- 
ated with the First National Bank of 
Memphis for 25 years, has joined the 
Mercantile National Bank of Dallas as 
vice president. 

i ee 

Back in Dallas after Navy duty, LT. 
(jg) WILLIAM MATTHEW GATTIS 
has joined his father, W. A. Gattis, in 
the Gattis Wholesale Candy Company. 





Operates Briggs-Weaver. Active 
management of the Briggs-Weaver Ma- 
chinery Company has been assumed by 
Ashley DeWitt, who has bean elected 
vice president in charge of operations. He 
has been in the automobile and storage 
business in Dallas since 1931. A native 
of Sherman, Mr. Dewitt majored in 
foreign trade at the University of Wash- 
ington before studying law at Southern 
Methodist University. New president of 
Briggs-Weaver is D. Gordon Rupe, Jr., 
successor to Jack B. Dale, who resigned. 
Mr. Rupe, a member of the firm of Dallas 
Rupe & Son, had served as a Briggs- Weav- 
er vice president since control of the 
concern was acquired in 1945 by a group 
of Texas stockholders he headed. 
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HELP ESTABLISH PREFERENCE 
FOR YOUR PRODUCT 


THROUGH FINER APPEARANCE 
AND VISIBLY 
BETTER PROTECTION 


GAYLORD CONTAINER CORPORATION 


Dallas, Texas 


Corrugated and Fibre Boxes 
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New Chamber Director. New member 
of the board of directors of the Dallas 
Chamber of Commerce is James K. Wil- 
son, head of James K. Wilson Company, 
who has long been active in the affairs of 
the Dallas Chamber. Directors added 
him to the board last month to complete 
the term of Flake Z. Williams, who re- 
signed. Mr. Wilson is chairman of the 
membership committee of the Dallas 
Chamber of Commerce and in this ca- 
pacity is foreman of the Lasso Club, mem- 
bership recruiting organization. 
er 


JOHNNY A. COVINGTON, who has 
been with the Duncan Coffee Company 
for eight years, has been appointed man- 
ager of the Dallas branch. 


ROLAND CAZES, who before Army 
service was with the Chicago printing 
firm of Brookes and Sons Company, has 
joined the staff of the Powell Printing 
Company. 

ee ae 

J. O. YEARGAN, JR., is the manager 
of the Yeargan Travel Service, Ltd.. 
which has opened an office at 1307 Elm 
to offer consultation and reservation 
service for all types of travel. domestic 
and foreign. 

yo os 

MERIL A. MAY, who has served Dun 
and Bradstreet, Inc., in Sherman, Shreve- 
port, and Dallas, has been advanced from 
general sales manager to vice president in 
charge of sales for the mercantile agency 
of the firm. 

yoy 

CHARLES R. WILLIAMS, formerly 
division agent at Terrell for the Gulf Oil 
Corporation, has joined J. W. Lindsley 
and Company as trackage and industrial 
property specialist. 

yor 

ROBERT M. SPEER of Dallas has 
been elected treasurer of the Retail Fur- 
niture Association of Texas. 

yor 

DONALD S. NELSON, chief of plan- 
ning and design for the air installations 
division of the Army Air Forces during 
World War II, has entered into partner- 
ship with THOMAS D. BROAD in a 
firm which will offer architectural, en- 
gineering and planning services and will 
serve as consultant on airfield and city 
planning. 





BOX 1451 








BUTANE EQUIPMENT CO., Inc. 


3301 SOUTH LAMAR 


Outstanding in the manufac- 
ture of complete, high qual- 
ity tanks, pressure vessels, 
UTILITY gas systems, and 
transport trucks built to 
your specifications! 


Manufactured in Dallas 


Shipped to all parts of the 
country. 


QUOTATIONS ON REQUEST 


DALLAS 
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Book Store Manager. H. Kay Killings. 
worth has returned to Texas as new man- 
ager of the Baptist Book Store, Ervay and 
Pacific, succeeding Lacy R. Keele, who 
after 19 years of service with the store 
has resigned to devote his full time to his 
real estate business. Mr. Killingsworth 
has been manager of the Oklahoma City 
Baptist Book Store for the last 25 years. 
He announced that a program of consid- 
erable expansion is planned by the Bap- 
tist Book Store, with emphasis in the im- 
mediate future upon visual educational 
efforts. 
i a 


H. STANLEY MARCUS of Dallas has 
been appointed a vice chairman and 
member of the executive committee of 
the American Retail Federation. 

i wo 


RICHARD HAUGHTON has been re- 
elected president of the Gin Machinery 
and Supply Association. Other officers 
are W. D. BARRY, vice president; L. A. 
MINDRUP, treasurer; and A. G. FALK, 
secretary. Members of the executive 
board are E.G. WENDELL, V. H. OHL- 
MAN. and E. H. BROOKS. 





RUTHERFORD CALCULATING SERVICE 
We figure inventory extensions, percentages, 
statistics, etc. Work done in your office or ours. 
BURROUGHS CALCULATORS FOR RENT 
13122 Commerce Phone C-4538 

















‘PHOTOSTAT PRINTS 





Southwestern Blue Print Co. 
1801 Commerce Street Phone C-8084 
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Opens Photography Firm. Tom W. 
Collins, with a background of eight years 
in professional photography, has opened 
a photographic firm under his own name 
at 3709 Haynie to specialize in commer- 
cial, advertising, and publicity illustra- 
tions. For four years Mr. Collins was in 
charge of photographic operations for 
the Dallas plant of North American Avi- 
ation, Inc. 

ae 


EWELL D. WALKER, assistant super- 


intendent of Dallas public schools, will 


GRAYSON GILL 


Architect and Engineer 


306 Great National Life Building 











FOR ACTION 
ov REAL ESTATE 


Call 


LEKE 
GRIMES 


TELEPHONE 
L-4154 





SPECIALIZING IN RESIDENTIAL, SUBUR- 
BAN, INDUSTRIAL AND BUSINESS PROP- 
ERTY, ALSO TOURIST COURT SITES. 


ce 3519 Oak Lawn 








take office in July as new president of the 
Rotary Club of Dallas, succeeding HAR- 
RY C. WITHERS. CHARLES WOOL- 
DRIDGE will be inducted as new vice 
president. New directors to be installed 
are J. B. ADOUE, JR., GEORGE DAHL, 
NEAL S. DUNLAP, MYRON EVERTS, 
DR. FLOYD POE, and ED ZIMMER- 
MAN, with holdover directors including 
FRED CLARK, D. A. HULCY, J. B. 
McMATH, WILSON CROOK, MR. 
WITHERS and MR. WOOLDRIDGE. 


7 7 7 


Having returned from military serv- 


ice, GEORGE O. WILSON has reopened 


his law office in the Magnolia Building. 


The law partnership of Phillips and 
Rovenger, 320 North St. Paul, has been 
formed by A. W. PHILLIPS, JR., and 
H. M. ROVENGER following the return 
of both from Navy service. 

,* *# 

WINFIELD OLDHAM of Dallas has 
been elected first vice president of the 
Lumbermen’s Association of Texas. 





Public Relations Counsel 


PUBLICITY SERVICE 


Bonnard Brister 


13U6 Liberty Bank Bldg. R-5302 




























408 NORTH LAMAR 
DALLAS, TEXAS 
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C.L.U. President. J. H. Ardrey, Dallas 
agency manager for the Indianapolis Life 
Insurance Company, has been elected 
president of the Dallas Chapter, Amer- 
ican Society of Chartered Life Under- 
writers, succeeding R. P. Baxter, Rio 
Grande National Life Insurance Com- 
pany. Other officers are Lyman King, 
Minnesota Mutual Life Insurance Com- 


pany, vice president; and Don Parkin- 


OUGHT - SOLD - QUOTED 


son, Southwestern Life Insurance Com- 


pany, secretary-treasurer. 
oi 7 x 


New president of the Dallas County 


Osteopathic Association is DR. N. W. 
ALEXANDER. Other officers are DR. 
ROBERT LORENZ, vice president; DR. 
GLADYS S. PETTIT, secretary-treasur- 


er; and DR. MARY LOL 


brarian. 


LOGAN, li- 
a ae 


ROY HILL has been elected president 
of the Oak Cliff Rotary Club, succeeding 
Z. STARR ARMSTRONG. Other officers 
are LEVEN T. DEPUTY, vice president; 
and W. H. ROBERTS, secretary-treas- 
urer. W. A. ROBERTS is program chair- 


man. 
5 A q fl 


E. J. JENSEN and F. D. RAUPE have 
been appointed Chrysler-Plymouth deal- 
ers in the Dallas metropolitan business 
area under the firm name of Jensen and 
Raupe Motor Company, 2114 North Har- 


wood. 






BANK STOCKS—INSURANCE STOCKS — PUBLIC 
UTILITY, PREFERRED AND COMMON STOCKS — 
CORPORATION BONDS—MUNICIPAL BONDS 


Your inquiries are invited. 
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Oldest Trust Company in Dallas 


Specializing in Investment Stocks and }} o1d« 


DALLAS UNION TRUST CO. 


502 DALLAS NATIONAL BANK BLDG. 








DALLAS, TEXAS 











Air Line Chief. Robert J. Smith, for- 
merly executive vice president of Braniff 
Airways, has been elected president of 
Essair, Inc., which since last August has 
been operating air service from Houston 
to Amarillo and is seeking to extend its 
routes to Dallas and Fort Worth. During 
the war, Mr. Smith with the rank of colo- 
nel was deputy commander of the Air 
Transport Command in Africa and the 
Middle East. Major Glen G. Grenstedt, 
formerly district traffic manager of the 
Pacific-Alaskan division of Pan-Amer- 
ican Airways, has been named general 
trafic manager of Essair. William F. 
Long is chairman of the board. 


y Te 


HELMAN ROSENTHAL, director for 
the past 25 years of the Associated and 
Dallas Laboratories and president of the 
Sche-Rose Corporation, has been elected 
a member of the Association of Consult- 
ing Chemists and Chemical Engineers, 
the only member in the Dallas area. 








She House That Serwice Bult 


* MACHINE TOOLS 


* WOODWORKING MACHINERY 
% PORTABLE ELECTRIC TOOLS 
% INDUSTRIAL SUPPLIES 





MACHINERY SALES & SUPPLY CO. 


3405 Commerce Street 
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New Continental Motors Factory. Expansion of its en- 
gine manufacturing facilities in Dallas, which will include 
occupancy of a new $250,000 factory on Cedar Springs at 
Peeler, has been annouced by B. F. Tobin, Jr.. executive vice 
president. The new plant, being built by J. W. Bateson Com- 
pany. will be used mainly for final assembly of gasoline and 
Diesel engines, with most of the machining for the engines 
being done at the main factory in Muskegon. Orders for more 


ROBERT PIERCE SHANNON, for- 
mer Houston newspaper employee, who 
later was editor of the Military News at 
Fort Sam Houston, has been named di- 
rector of public relations for the State 
Fair of Texas in connection with the ap- 
pointment of the Rogers and Smith Ad- 
vertising Agency to handle State Fair 
advertising and promotional activities. 


Dallas. 


7 
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New president of the Texas Laundry 
Owners’ Association is T. E. MILHOL- 
LAND of Dallas. In addition to Mr. Mil- 


holland, new directors include L. H. 


FULBRIGHT and DENYS SLATER of 


EDWIN H. TURPIN, an employee of 
the Southwestern Bell Telephone Com- 
pany for ten years, 
manager of the service and installation 
department of the O'B Kennedy Re- 
frigeration Company, 1018 South Lamar, 
a newly formed organization distributing 
and installing all types of refrigeration 


and cooling equipment. 





than 750.000 engines are now held by the company. 

The new building is expected to be ready for occupancy in 
July. One hundred workers will be employed when operations 
begin. In connection with the Continental’s expansion of sales 
and service activities in Dallas and on the West Coast, Mr. 
Tobin is being transferred to Los Angeles as regional sales 


and service director for the Southwest and the Pacific Coast. 
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LOANS 


Bankers Life 
Company 


DALLAS 


Magnolia Building 
— DALLAS — 


C. C. Dabney 


Texas Loan Agent 


Telephone . . . . Central-4147 











DALLAS ¢ MAY, 1946 


49 





Luscombe Builds 


00th Silvaire 


RODUCTION of its 500th Silvaire 

last month by Luscombe Airplane 
Corporation, with others following at the 
rate of nine a day, stepped Dallas into 
third-ranking position in the nation as a 
producer of light aircraft, on the basis of 
current production schedules. 


Pictured with the 500th Luscombe 
plane are, left to right, Horace Hoffman, 
general foreman; Dick A. Ellis, machine 
shop foreman; and James P. Cunning- 
ham, vice president in charge of produc- 
tion. 


For the latest month for which figures 
are available, as reported by Air Market 
Data Service, Luscombe produced 144 
Silvaires, as compared with 570 planes 
turned out by Piper Aircraft Corpora- 


tion at Lockhaven, Pa., 


Metropolitan 


BUSINESS COLLEGE 
58 Years in Dallas 


Please phone C-8773 when you need a good 
stenographer or bookkeeper. Thank you. 


and 310 planes 
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EYE GLASSES 





All complete 


for as low 


1927 Main Street Store 
OPEN SUNDAYS TILL 1 P.M. 


MAIN 


OPTICAL CO. 


1927 Main Street 
5401 East Grand Avenue 
2002 Greenville Avenue 
336 West Jefferson 











manufactured by Taylorcraft Aviation 
Division of Detroit Air-Craft Products, 
Inc., at Alliance, Ohio. Dallas was not a 
producer of civilian light planes before 
the war. 

Luscombe has produced its 500 planes 
since V-J Day in a 100,000-square-foot 





plant on a 700-acre site near Garland, 
which has been completed since the war. 
The Silvaire 8-A is a two-passenger, all- 
metal monoplane powered by a 65-horse- 
power Continental engine with a cruising 
speed of 105 miles per hour and a range 
of 400 miles. 








JAMES P. CUNNINGHAM, who has 
been associated with Luscombe Airplane 
Corporation since 1942, has been ap- 
pointed vice president in charge of pro- 
duction. 








LOOSE LEAF COVERS e EDITION BINDING 
“*WIRE-O AND CERLOX PLASTIC BINDING" 
Ask Us or Your Printer 
AMERICAN BEAUTY COVER CO. 

















JIM SHAFFER, formerly with the 
Hotel William Penn at Pittsburgh, Pa., 
who served four years in the Army, has 
been appointed sales manager of the 


Hotel Adolphus. 





ROLLINS & FORREST 
Consulting Engineers 
Praetorian Building 
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Cokesbury Manager. J. F. Albright, 
who has been associated with the Metho- 
dist Publishing House in Dallas for near- 
ly 21 years, has been appointed general 
manager of the Dallas branch of the 
Methodist Publishing House and the 
Cokesbury Book Store, 1910 Main. Act- 
ing manager since January 30, Mr. Al- 
bright succeeds Lovick Pierce, who has 
become publishing agent for the Metho- 
dist Publishing House at Nashville, 
Tenn., headquarters office. He began his 
career with the publishing firm as a re- 
ceiving clerk in 1925, took charge of the 
order-filling department in 1926, was 
transferred to the retail store in charge 
of promotional work and window dis- 
plays in 1927, became a buyer of general 
books in 1929, and was advanced to gen- 
eral merchandise manager in 1940. 
447 


T. E. HUFFMAN, formerly connected 
with the Texas and Pacific Railway at 
Longview, Shreveport, and Fort Worth, 
has been appointed merchandise traffic 
manager at Dallas. C. S. McDONALD, 
who has been with the T. and P. for 27 
years, has been named general merchan- 
dise traffic manager at Dallas. 





Fully-Paid Investment 
Certificates Issued 
$100 to $5,000 


Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D.C. 


METROPOLITAN BUILDING 


& LOAN ASSOCIATION 
1400 MAIN STREET R-5103 
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Roscoe DeWitt to Design 
Medical College Building 


Roscoe P. DeWitt of Dallas has been 
named architect for the $1,000,000 ini- 
tial building of Southwestern Medical 
College to be erected on the Hines Boule- 
vard site adjacent to the new Memorial 
Hospital of the Dallas City-County Hos- 
pital System. Dr. Christopher Parnall of 
Rochester, N. Y., nationally famous med- 
ical architect, has been appointed con- 
sultant. 

Chairman Fred F. Florence of the 
building committee said that working 
drawings would be completed as soon as 
possible and construction would start as 
soon as materials and labor are available. 
The central unit of the college’s new 
home will provide facilities for a student 
body of approximately 250 and will in- 
clude the $100,000 Braniff Research Lab- 
oratories provided by the Braniff Foun- 
dation last December. 

er sy 


CLYDE MELTON, JR.. who before 
three years of Army service operated his 
own advertising agency in Dallas, has 
been named assistant sales director of the 
Vacolite Company, 3003 North Hender- 
son, to direct advertising and public re- 
lations for the firm which manufactures 
Vacopac hearing aids. 





Typewriters 
Adding Machines 
Repairs and 





Supplies 
S.L. EWING CO. 
C-5401 Dallas 





Heads Purchasing Agents. New presi- 
dent of the Dallas Purchasing Agents’ As- 
sociation is R. G. Williams, purchasing 
agent for the Seaboard Oil Company. whe 
succeeds Bart Holden, Southwestern Life 
Insurance Company. Other officers are 
Charles F. Wilson, first vice president; 
R. Linn Crockett, second vice president; 
L. P. McElroy, secretary, and L. B. 
Mitchell, treasurer. 
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Photographs 
THOMAS K. CONE, JR. 


17172 Commerce Dallas 
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“WHEN WE PAINT, IT'S PAINTED" 


PAINTING 


COMMERCIAL AND RESIDENTIAL 


JACK RASOR 
1809 Grand Avenue 


PHONE H-4-8118 DALLAS 
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President of Retailers. R. L. Tayloe, 
general manager of the retail division 
of Sears, Roebuck and Company. has 
been elected president of the Dallas Re- 
tail Merchants’ Association, succeeding 
Fred C. Marth, A. Harris and Company. 
Other officers are Robert A. Ross. Nei- 
man-Marcus Company. vice president: 
Jesse O. Yeargan, Fakes Furniture Com- 
pany, treasurer: and R. C. Dolbin, re- 
elected executive secretary. 
i y y 

New president of the Area Young 
Men’s Christian Association, comprising 
the states of Texas, Oklahoma and Ar- 





kansas, is E. GORDON PERRY of Dallas, 
who succeeds the late W. H. FRANCIS. 
JOHN H. HENRY, executive secretary 
of the Dallas Y.M.C.A., has been elected 
recording secretary of the Texas 
Y.M.C.A. and also National Council sec- 
retarial representative for the associa- 
tions of North Texas for a three-year 
term. 
a ae 


LOUIS W. STAYART of Dallas has 
been elected first vice chairman of the 
Texas group of the Investment Bankers 
of America. R. S. HUDSON of Dallas 
has been named committeeman, and 
JOHN H. RAUSCHER of Dallas is ex- 
officio committeeman. 

te 

EDWIN S. GREER, who has a back- 
ground of banking and life insurance ex- 
perience, has joined R. A. Underwood 
and Company and will have charge of 
sales in a newly established corporate 
department for underwriting and distri- 
bution of securities. 

fl i q 

WALTER W. LECHNER of Dallas has 
been named a member of the executive 
committee of the newly organized Texas 
Independent Producers’ and Royalty 
Owners’ Association, which will main- 
tain headquarters in Austin. 
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Delicious, 





Advanced by Oil Well. M. F. Hazel, 
native of Bellefonte, Pa., who joined the 
Oil Well Supply Company in 1930, fol- 
lowing his graduation from Pennsylvania 
State College. has been appointed assist- 
ant to vice president at Dallas. Before 
entering the Navy as a lieutenant in 1943, 
Mr. Hazel was an assistant division man- 
ager at Houston. 


7 ¥ y 


CHARLES L. BURPEE. who has been 
with the Canadian Pacific Railway and 
the Soo Lines for the past 28 years, has 
been appointed district passenger repre- 
sentative in Dallas, succeeding PERRY 
JEFFERSON, who resigned recently. 





WYATT C. HEDRICK 


Architect and Engineer 
519 W. Davis Telephone Madison 6185 














RESIDENTIAL 
LOANS 


STATEWIDE LOAN SERVICE 
ON F.H.A. AND VETERAN 
PLANS 


SOUTHLAND 
MORTGAGE COMPANY 


908 Gulf States Bldg., Phone R-8031 
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Home of Geotechnical Corporation. Operations of Geo- 
technical Corporation of Dallas will be housed in new $125,000 
modern, fireproof plant being constructed at 3700-16 Haggar 
Drive in Airlawn Industrial Park. The structure, 160 feet 
square, will provide space for offices, warehouse, manufactur- 
ing facilities, and research laboratories. The firm, headed by 


First Southwest Company Organized 


Organization of the First Southwest Dailas. 
Company, with initial paid in capital of 
$500,000, to conduct a general invest- 
ment banking business has been an- 
nounced by W. C. Jackson, Jr., presi- 
dent. The firm, which will serve as orig- 
inator, underwriter, and dealer in both 
corporation and municipal securities and 
will undertake especially to bridge the 
gap between bankable loans and nation- 
wide underwritings for industry in ihe 
Southwest, will have offices in the Texas 
Bank Building in Fort Worth and the 
Mercantile Bank Building in Dallas. 
With three of the principals back from 
Navy duty, First Southwest Company is 
in effect a reinforced merger of three 
Dallas and Forth Worth investment bank- 
ing houses whose operations were either 


who formerly 


Four vice presidents of First 
Southwest Company are Thomas Beckett. 
headed Beckett. 
and Company of Dallas; 
Smallwood, who formerly conducted his ©, 
own business as Smallwood and Com- 








Dr. Roland S. Beers, provides consulting geological and geo- 


technical services to the petroleum, mining and construction in- 
dustries. Architects for the building, a sketch of which is re- 
are Walter W. Ahlschlager and J. R. 


McCammon. associate. 


produced above, 


pany, Fort Worth; James F. Jacques, for- 
merly vice president in charge of the 
trading department of Dallas Rupe and 


Gilbert Son; and Winston A. Jackson, formerly 
vilber : 
William P. ‘Se¢retary-treasurer of Callihan and Jack- 
who is inactive because of Army 


duty. 


ollins 


mn WC 
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LAKESIDE-3669 





curtailed or suspended by reason of the 

military service of the firm members. 
Mr. Jackson was formerly vice presi- 

dent of Callihan and Jackson, Inc.. of 








— Loans ~ 


HOMES AND BUSINESS 
PROPERTIES 


F.H.A. @ CONVENTIONAL 
and 


20 Year G.I. Loans 


Low interest—prompt, friendly 
service —flexible programs to 
fit your requirements. Com- 


Real Estate 


MURRAY 


INVESTMENT COMPANY / 
“Real Estate Financing Since 19038” 


718 Republic Bank Building 
Telephone C-4358 














A COLD Name 
with a WARM Welcome... 


ie 


mitments on plans. / 


IcE CREAM 


“Smith's” 
ice cream 


y —Made by Folks 
Famous in the 
Dallas Dairy Field 


Supreme” for Half a Century. 
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Consulting Engineers 


City Plannning 
and 
Municipal Engineers 
KOCH & FOWLER 


RIvERSIDE 2533 
Great National Life Bldg. 


Dallas 
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Business Broker 


REAL ESTATE 


AND 


Business Property 


R. R. McCAULEY 


REALTOR 
Phones C-2720—C-2934 
1618 BRYAN DALLAS 














DALLAS TRANSFER 


and Terminal Warehouse Co. 
(Established 1857) 


2nd UNIT, SANTA FE BUILDING 
Warehouse, Office and Display Space 
Moving—Heavy Hauling—Packing 
Agents for: 
H. & N. T. Motor Freight Line 
Lone Star Package Car Company 
Allied Van Lines, Inc. 


PHONE C-7111 
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The March of Industry 

(Continued from Page 8) 

planes, PAUL W. SCHWEDLER, JR., 
former captain in the 35th Infantry, has 
opened a hobby shop at 416 West Jeffer- 
son. 


Texas banks revealed last month they 
are prepared to meet the competition of 
national syndicates in handling South- 
west financing when a group of eighteen 
Texas banks, headed by Republic Na- 
tional Bank of Dallas, took over by virtue 
of the lowest bid the refinancing of Mis- 
souri-Kansas-Texas Railway Company’s 
outstanding $4,750,000 loan held by a 
New York bank. 


W. W. CARUTH JR. BUILDING 
SERVICE has under construction a two- 
story steel and concrete office building 
on Greenville near Coit Road, which will 
adjoin a 10,000-square foot warehouse 
already completed ... SOUTHERN EX- 
PRESS, INC., has purchased the operat- 
ing rights, properties, and equipment of 
ENGLISH FREIGHT COMPANY and 
has established general offices in Dallas, 
under charge of Cabell C. Cornish, ex- 
ecutive vice president and general man- 
ager, who has moved to Dallas from Okla- 
homa City . . . Manufactured by L. J. 
Higginbotham Company, a new patented 
toy, which comprises a bow gun catapult 
for two or more plywood planes, has 
been put on the market for national dis- 
tribution by R. S. DANEMAN of 1003 
Camp. 


S. H. LYNCH AND COMPANY, do- 
mestic distributors and importers, have 
completed a new wholesale merchandis- 
ing and warehouse building at 2850 Gas- 
ton, a two-unit, one-story structure cost- 
ing about $105,000 and containing 
35,000 square feet of floor space ... The 
LAUNDERETTE,a self-service laundry 
equipped with 20 Bendix automatic home 
washing machines, has been opened at 
Seventh and Tyler by D. N. Williams and 
Grover G. Loftin . . . The first of a series 
of GAYE’S SPECIALTY SHOPS. hand- 
ling women’s apparel, has been opened 
at 6827 Snider Plaza under the manage- 


Try This Number for 


=> 


ment of Mrs. Martee Merriell, with Mrs, 
Russell L. Smith as store manager. 


RESERVE LIFE INSURANCE COM. 
PANY of Dallas has increased its capital 
from $100,000 to $200,000 by the is. 
suance of additional stock, all purchased 
by the firm’s officers... ZIPPET BLIND 
COMPANY, 800 Lemmon, will soon go 
into production of spring-controlled Ve. 
netian blinds, made of aluminum except 
for wooden frames, which eliminate the 
use of draw strings. Thomas L. Wilkes 
and Edward L. Markham. Jr., are owners 
of the business. 


Operations have been begun by the 
HANOCO OIL COMPANY, INC., 605 
Fort Worth Avenue, which is re-refining 
lubricating oils with electric thermostatic 
control machines and is specializing in 
servicing trucking companies and fleets 
of cars. G. F. Munroe is president of the 
firm... Dallas’ new post-war $10,000, 
000 hotel, to be built by ROGERS LACY 
at the southwest corner of Commerce 
and South Ervay. will be designed by 
Frank Lloyd Wright, noted American 
architect. 

Alaskan Fur Company, 1807 Main, is 
carrying out a $10,000 renovation pro- 
gram, which will include new entrance 
show windows, floor coverings, and in- 
terior decoration, it has been announced 
by Sam Harwitz, manager. 

DONALD O’NEIL, who operated his 
own firm, Donald O’Neil and Company, 
before serving in the Army Air Forces, 
has been appointed manager of the un- 
derwriting department of Rauscher, 
Pierce and Company. 

ae 

J. P. ANDERSON, formerly of Tulsa, 
has been appointed general agent at Dal- 
las for the Illinois Terminal Railroad 
Company, succeeding E. A. COMPTON, 
who has been transferred to St. Louis. 

ee Ae 

After two years of military service, 
CHARLES E. SEAY has rejoined the 
Dallas agency of the Southwestern Life 
Insurance Company. 


Competent Help!... 


SACKS EMPLOYERS SERVICE 


Texas' Oldest Employment Service 
18042 MAIN STREET 
Specializing in 
ACCOUNTANTS... SECRETARIES... OFFICE... SALES 
CLERICAL AND TECHNICAL HELP 


Serving Dallas 





Employers 
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Membership Increases 

{Continued from Page 14) 

merce; Joseph B. Folz and David H. 
Kohen. 

Kroehler Manufacturing Company, 
6700 Denton Drive; W. L. Groth. 

L & L Manufacturing Company, 
Wholesale Merchants Building; L. J. 
Lissauer. 

Leggett & Platt, Inc., 2003 Oak Lawn; 
J. W. Odor. 

LeSage Company, 2115 Griffin; R. S. 
LeSage. 

Levy Plumbing Company, 2107 North 
Harwood; M. W. Levy. 

Linz Brothers, 1608 Main; Clifton M. 
Linz. Asher M. Kahn, and Carl Flaxman. 

Liquid Carbonic Company, Second 
Unit, Santa Fe Building; J. K. Beach, 
T. W. Bray, and George L. McLendon. 

Lobello’s, Northwest Highway and 
Preston Road; Charles Scheck and Eliza- 
beth Smith. 

Lone Star Olds Cadillac Company, 
2301 Ross; N. J. DeSanders and W. L. 
Dugger. 

Lorch Manufacturing Company, 901 
Commerce; Lester P. Lorch, H. N. Hirsh, 
Leonard Lipman, and Mrs. M. L. Folz. 

Lucas’ B & B Cafe, 105 South Akard; 
F. P. Lucas and P. F. Lucas. 

Lucey Petroleum Company, Magnolia 
Building; J. F. Lucey and D. M. Shafer. 

W. P. Luse, Magnolia Building; W. P. 
Luse. 

S. H. Lynch & Company, Inc., 2101 
Pacific; S. H. Lynch, E. D. Furlow, A. C. 
Hughes, and C. M. Simmons. 

Justin McCarty, Inc., 804 Commerce; 
Justin McCarty. 

McGaugh Hosiery Mills, 4408 Second 
Avenue; C. C. McGaugh, H. C. Powell, 
and J. C. Spalding, Jr. 

McKesson & Robbins, Inc., 611 North 
Field; John W. Allen, L. B. Mitchell, J. 
Henry Whitaker, W. T. Carroll, and J. F. 


Jennings. 


Frank L. McNeny, Tower Petroleum 
Building. 

Macatee, Inc., 2907 San Jacinto; 
George P. Macatee, Jr., C. O. Johnson, 
and Horace Butler. 

Magnolia Seed Company, 2407 K. 
Street; Mrs. A. V. Lawrence and R. F. 
Duggan, Jr. 

Ed Maher. 420 North Harwood; Ed 
Maher. 

Majors & Majors, 1508 First National 
Bank Building; B. H. Majors and Z. L. 
Majors. 

T. A. Manning & Sons, 2010 Bryan; 
Blagden Manning and S. F. Yancey. 

Brook Mays & Company, 1005 Elm; 
J. N. Warfield. 

Meisenbach Distributing Company, 
2320 Griffin; K. K. Meisenbach and R. E. 
Lee. 

Metropolitan Business College, 1809 
Commerce; A. Ragland and R. C. Mc- 
Iver. 

Metzger Dairies, Holmes Street Road; 
David Metzger and E. Glen Martin. 

Moncrief-Lenoir Manufacturing Com- 
pany, Myrtle and Coombs; J. L. Bell. 

Morten Milling Company, 916 Cadiz; 
Joseph C. Mitchell. 

Morton’s Food Products Company, 
2405 South Harwood; G. C. Morton, 
O. C. Turner. 

Kenneth Murchison Company, Conti- 
nental Building; Kenneth Murchison. 

Mutual Benefit Health & Accident As- 
sociation, Dallas National Bank Build- 
ing; Ernest Hundahl and David J. Hun- 
dahl. 

Nardis Sportswear, Inc., 409 Browder ; 
Bernard L. Gold and Isaac F. Clark. 

National Battery Company, 4935 Cass; 
F. B. Harris and M. H. Stelling. 

National Cash Register Company, 2019 
Live Oak; Ira P. Jones. 

Nichols Brothers Taxicab & Auto Park- 
ing Company, 610 South Akard; Houston 
H. Nichols, J. B. Nichols, Leonard Nich- 
ols, L. L. Nichols, and Roy W. Ditto. 











‘A PROVEN ASSET 


MUZAK 


THE PERSONALIZED MUSIC SERVICE 


Has proven itself to be a profitable asset to business of 
all types—now let MUZAK go to work for youl Work 
music is the modern answer to better work; to increased 
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efficiency; to sound emp 
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It is a practical retailing sales builder, tool 


BUSINESS MUSIC, INC. 
318 CONSTRUCTION BLDG. 
LIGON SMITH, Manager 
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NuGrape Bottling Company, 1719 
South Ervay; Claude Saunders. 

Oak Cliff Baking Company, 546 East 
Ninth; Jake Golman, Teddy Harris, and 
D. W. Bauman. 

Oak Farms, Inc., 1114 North Lan- 
caster; J. R. Temple, H. E. Hartfelder, 
and G. H. Casey. 

Oldham & Sumner Lumber Company, 
927 South Haskell; W. B. Oldham. 

Outdoor Electric Advertising, Inc., 
2229 Cedar Springs; W. A. (Watty) 
Thompson and Robert C. Thompson. 

W. W. Overton & Company, 618-21 
Texas Bank Building; W. W. Overton, 
Jr. 

Haynes B. Ownby Drilling Company, 
Gulf States Building; Haynes B. Ownby, 
E. L. Smith, Jr., and A. H. Cabaniss. 

Packard Dallas Company, 712 North 
Harwood; Jack Mitchell and Larry Cain. 

Padgitt Bros. Company, 1020 Com- 
merce; J. D. Padgitt, J. D. Padgitt, Jr., 
and R. Edgar Padgitt. 

Peat, Marwick, Mitchell and Company, 





‘*56 Years in Dallas” 


J. W. LINDSLEY & CO. 


Realtors 


Our 56 years’ experience in handling 
Real Estate in Dallas enables us to 
give quick and efficient service in fill- 
ing your needs. 
We Specialize in Industrial Property 


1209 Main St. e Phone C-4366 











SALESMEN 
For Sale! 


Why waste your time inter- 
viewing many men to find 
one good salesman? 
We average testing 15 men 
who think they can sell to 
find one who will be a leader 
on Your sales force 


Call or Write 
For Full Information 


VOCATIONAL TESTING 
LABORATORY 


2019/2 Main Street 


C-4712 














2306 Mercantile Bank Building; George 
H. Abbott and Frank C. Taylor. 


Pig Stands Co., Inc., 3716 Maple; R. 
W. Jackson, Sim T. Lake, and M. P. Bell. 

Pratt Paint & Varnish Company, 426 
Factory; C. D. Pratt. 

L. B. Price Mercantile Company, 933 
Oak; J. L. Garrison. 

Real Juice Company, 2201 Leonard; 
Nolan Glazer and Sidney Levit. 

Reserve Loan Life Insurance Com- 
pany of Texas, 1201 Main; W. T. O’Don- 
ohue, C. M. Hansen, P. D. Lindsey, D. H. 
Carter, and E. B. Hume. 


Reynolds-Penland Company, 1524-26 








Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
Praetorian Building 
PHONE R-9349 — DALLAS 
Alex D. Hudson James S. Hudson 




















WE CAN HELP SOLVE 
YOUR PERSONNEL PROBLEMS 


With Qualified Men and Women 


OFFICE MANAGERS ENGINEERS 
ACCOUNTANTS SALESMEN 
SECRETARIES TECHNICIANS 
DRAFTSMEN SHIPPING CLERKS 


PBX-RECEPTIONISTS 


or any type of clerical help for office 
or factory. 


Call Riverside-1042 


WERT 


EMPLOYMENT SERVICE 


602 Gulf States Building 








— ADVERTISING 
is sound selling directed to the 


present ... planned for the future. 


Louise Woop ALLEN 
Marte CALLAHAN 
Epwin J. KaRLSON 
Dave McConneELi 
Switzer McCrary 
Mack J. McKee 
Howar» N. Situ 


Rogers & Smith 
Advertising 
Estab!ished 1917 
1524 Irwin-Keasler Bui!ding—R-6044 


DALLAS CHICAGO NEW YORK 
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Main; Ed Reynolds, Paul Penland, W. C. 
Goodman, and H. P. Howard. 

Ring & Brewer, 1803 Elm; William B. 
Ring, J. D. Brewer, and F. F. Seymour. 

Rio Grande National Life Insurance 
Company, Rio Grande National Life 
Building; R. W. Baxter, R. P. Baxter. and 
Miss Frances Harris. 

Ripley Shirt Manufacturing Company, 
410 South Beckley; J. Marvin Boyd and 
Anita L. Parker. 

Roach Paint Company, 417 North Har- 
wood; Fred M. Roach. 

N. R. Royall, Jr., Magnolia Building; 
N. R. Royall, Jr., and Mrs. Fannie Mae 
Royall. 

Dallas Rupe & Son, Kirby Building; 
Dallas Rupe, D. Gordon Rupe, Jr., W 
Rex Cromwell, Carroll Bennett. and Joe 
B. Warren. 

Sammy’s, 1516 Greenville; C. 
sina. 

Scott Hotel, 302 South Houston; 
George C. Scott and Jack Spillman. 

Seaboard Oil Company of Delaware, 
Continental Building; R. S. McFarland. 

Sealy Mattress Company, 2721 Logan; 
H. E. Marlowe. 

Seven Up Bottling Company, Inc., 2704 
Live Oak; Clarence B. Kloppe. 


S. Mes- 


Sewell Motors, Inc., 2211 Pacific; Carl 
Sewell. 

A. L. Silver, 1103 Commerce; A. L. 
Silver. 


Ben Sira & Company, Inc., 3901 Elm; 
C. S. Constant, J. O. Johnson, and B. H. 
Bishop. 

Skillern Drug Stores, 520-36 North 
Pearl; Rae E. Skillern, Leroy Napier. 
J. C. Oliver, Ed Hendrix. and Sam A. 
Leake. 

Eugene B. Smith Company, Cotton Ex- 
change Building; Eugene B. Smith, T. S. 
McCorkle, and Percy Autz. 

Southern Ice Company, Inc., 309 North 


Oakland; C. A. Fullinwider and J. M 
Record. 

Southern Union Gas Company, Burt 
Building; C. H. Zachry, Albert S. John- 


son, Scott Hughes. and J. C. Reid. 


Southland Ice Company, 93214 West 
Jefferson; W. F. Leonard, Jr. 

Southwest Airmotive Company. 3416 
Love Field Drive; Winston C. Castle. 
berry and George W. Jalonick, III. 

Southwest Cigar Company, 2111 Com. 
merce; C. C. Neptune and H. G. Hild. 

Southwest Printing Company, Inc., 917 
Camp; Roy Cowan, James P. Van Huss, 
and Marvin M. Malone. 

Southwest Wheel, Inc., 944 South La. 
mar; Fred Prior, H. A. Yeats. 

Southwestern Blue Print Company, 
1601 Commerce; H. F. Koch. 

Southwestern Public Service Company, 
Republic Bank Building; H. L. Nichols, 
W. F. Stanley, C. C. Parker, and A. E. 
Swanson. 

Sparkman-Brand, Inc., 2115 Ross; 
Harold W. Brand and Louis N. Spark- 
man. 

Stanford Furniture Company, 2111 
Elm; John W. Stanford, B. T. Stanford, 
Jr., and Mrs. Ruth Courter. 

Stewart Office Supply Company, 1521. 
23 Commerce; W. Neill Stewart, W. Neill 
Stewart, Jr., E. M. Stewart, and J. Har- 
old Cude. 

Superior Products Company, 2200 
South Lamar; E. E. Roessler, E. P. Yates, 
and H. Harkins. 

F. V. Swanson & Son, 1603 Main; F. 
V. Swanson and F. V. Swanson, Jr. 

Tennessee Dairies, Inc., Crowdus and 
Pacific; Mrs. Lindsley Waters, Lindsley 
Waters, Jr., J. F. Williams, R. L. Pierce, 
and W. C. Alexander. 

Texas Bitulithic Company, 111 West 
Commerce; H. G. Goggans, R. R. Gid- 
dens, L. A. Armstrong, and W. H. Cour- 
son. 

Texas Employer’s Insurance Associa- 
tion, Interurban Building; Homer R. 
Mitchell, A. F. Allen, L. W. Groves, and 
C. G. Weakley. 

Texas Miller Hat Corporation, 904 
Commerce; Alex Seigle. 

Texas Motor Coaches, Inc., P. O. Box 
1258, Fort Worth; Jack S. Hancock. 

Texas Produce Company, 608 South 
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Chamber Adds 22 Members 


Membership of the Dallas Chamber of 
Commerce was increased last month by 
twenty-two firms. The new members, 
elected by the Chamber board of direc- 
tors. are listed with firm representatives, 
addresses, and type of business. 

Gray & Graham Company, 1009 Main; 
T. A. Siren; tailors. 

B. M. Vaughn & Company, 6814, Viv- 
ian; Alvin F. Myers, manufacturers’ 
agents. 

Griffith Flower Shop, 4325 Ross; W. 
C. Griffith. 

Thurman Randle & Company, 208 
North Akard; sporting goods. 

Eddie’s Restaurant. 6410 Gaston; Ed- 
die Zimmerman. 

Tom W. Collins, 3709 Haynie; photog- 
rapher. 

Thomas M. Tobias, 1301 Republic 
Bank Building; general insurance. 

Pines Engineering Company, 183] 
Clarence; Sidney Pines. 

Maurice’s, 3116 Oak Lawn; Maurice 
Lehman; restaurant. 

Sym Flex Company, 808 Irwin-Keas- 
ler Building; L. O. Dailey; accounting 
service. 


Pearl; John Genaro, M. A. Genaro,. and 
R. C. Terranella. 

Tynes Company, Wholesale Merchants 
Building; M. A. Tynes. 

United Advertising Corporation of 
Texas, 101 North Haskell; E. F. Dumond. 

Vent-A-Hood Company, 2808 Com- 
merce; B. Sonntag and Miles Woodall. 

Vitalic Battery Company, Inc., 2040 
Amelia; G. V. Pickering. C. W. Watkins, 
and C. H. Allen. 

Volk Bros. Company. 1806 Elm; H. F. 
Volk, C. M. Selby, J. N. Beals, Herman 
Ehlert, and E. A. Thatcher. 

Walgreen Drug Stores, 2700 Logan: 
L. E. Moss. H. T. West. J. P. Herring. and 
H. Breskin. 

Ward Drug Company. 1707 Young: 
Adolph Weinberger and Milton M. Wein- 
berger. 

Wiener Lumber Company, Maple Ave- 
nue and Maple Lawn Road; Eli Wiener 
and Samson Wiener. 

Floyd West & Company, Cotton Ex- 
change Building; Floyd West, F. H. Duff. 
and J. A. Travis. 

Western Newspaper Union, 606 South 
Akard; Fred R. Colgin and A. W. Camp- 
bell. 

J. M. Wilcox & Company, 461! Cole: 
J. M. Wilcox. 
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Darver’s, Inc.. 208 St. Paul: Albert 
Darver: children’s clothes. 

Leight-Moor Manufacturing Company, 
Inc., 704 Elm; Max Feldman; clothes 
manufacturers. 

Ben F. Ingram; 315 Construction 
Building; manufacturer’s agent. 

F. D. Asbury Millinery Company: 
Wholesale Merchants Building. 

The Diamond Shop. 1108 Main: Sol 
H. Lynn. 

Paul’s Cafe, 1315 Elm; H. P. Alleman. 

Roby L. Nichols Agency; 623 Wilson 
Building: insurance. 

Collegiate Shop, 2017-19 Greenville; 
Alice Butterfield; women’s and children’s 
clothes. 

Weatherly-Campbell Aircraft, Route 7, 
Highland Park Airport; William L. 
Campbell. 

Leon Hodges, M. D., 930 Edgefield. 

J. M. Wood Manufacturing Company. 
Inc.; 502 Wholesale Merchants Building; 
J. C. Wood; wholesale men’s wear. 

Hunt Paint & Supply Company. Second 
Unit, Santa Fe Building; H. L. Hunt and 
E. F. Wieland; distributors. 


Wilkinson Brothers, 2406-08 Ross; EI- 
liott Wilkinson. 

Wilkinson Printing Company. 1717 
Wood; I. A. Wilkinson. 

Sam A. Wing Company. Inc.. 5039 
Willis; Sam A. Wing. 

Zale Jewelry Company of Dallas. 1001 
Elm; William Zale. 


Fashion Roundup 

(Continued from Page 9) 

from strong cooperation and fellowship, 
he said. 

Leaders of the Dallas sportswear mar- 
ket and their wives were guests. with the 
California visitors, at a western barbecue 
supper at the country home of H. D. Mec- 
Ewen, general merchandise manager for 
A. Harris. 

In appreciation of the lavish Dallas 
hospitality shown them on their three-day 
visit, the California manufacturers pre- 
serte? Mr. Kramer with a gift of a cow- 
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hide, branded with an inscription and 
the donors’ names, to hang on the walls of 
his Colorado lodge. The gift was made 
locally, on rush order, and delivered as a 
surprise during the party. 

The two groups were again guests of 
A. Harris at a luncheon at the Dallas 
Country Club, followed by an afternoon 
of golf. 

The California guests were Louella 
Ballerino, designer of Ballerino sports- 
wear and special swim suits for Jantzen; 
Joy Thompson, who makes ceramic fig- 
ures for home decoration; Ernest Bach- 
elder, ceramic plates; LoRee Johnson, 
sales manager for Demoiselle dresses; 
Grace Nugent. millinery designer; Mary 
Anne DeWeese. designer of Catalina 
swim suits and sweaters; Lou Tabak, 
president of Tabak of California, sports- 
wear; Stella Bacich. designer for Tabak 
of California; Barney Beller. treasurer 
of Hollywood Rogue, men’s sportswear; 
Jerry Ross, southern and eastern repre- 
sentative of Style Garment Company. 
Inc.. coats and suits, and Mme. Des 
Lauriers, designer and manufacturer of 
Lov-e Brassieres. 

WILLIAM H. STRANG has been 
named executive secretary of the petro- 
leum division of the American Institute 
of Mining and Metallurgical Engineers. 
which will establish division headquar- 
ters at Dallas. 


q q 7 


The REV. C. E. MATTHEWS, who 
was pastor of the Travis Avenue Baptist 
Church in Fort Worth for twenty-three 
years, will assume his new duties May | 
as head of the new department of evan- 
gelism of the Baptist General Convention 
in Texas, with headquarters at Dallas. 
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HOMER R. MITCHELL, Choirmon of the Board [insurance | 
INSURANCE 


When was the last time you adjusted the fire insurance on 


your buildings, plants, equipment and stocks of merchandise? 
Business conditions, values and inventories are constantly 
changing, and policies issued a year or more ago may be 
inadequate to meet today's needs. If you haven't made a 


check up on your fire insurance lately, better do it now. 


If you need the advice of a trained and experienced fire 
insurance underwriter, call the local Employers Casualty 
Company representative who will be glad to advise you 
concerning any adjustments which should be made in your 
present fire insurance coverage and explain to you this Com- 
pany’s direct-selling, preferred-risk plan which is enabling 
many Texas firms to reduce their fire and other insurance 


costs. Present rate of savings on fire insurance is 20 per cent. 


WRITING: FIRE + WINDSTORM.*+ HAIL + EXPLOSION 
AUTOMOBILE - BURGLARY * COMPREHENSIVE LIABILITY 
INLAND MARINE + PLATE GLASS + HOSPITALIZATION 


A. F. ALLEN, President 
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Tune in: 


KRLD—Dallas, KTRH—Houston, 12:45 P.M., WOAI—San Antonio, 12:30 P.M. Sundays 


What Othors Say— 


Dallas Speaks Up 


(Reprinted from Haskell [Texas] Free Press) 


Any reader of Time magazine who © 
saw the full-page advertisement of the | 
Dallas Chamber of Commerce in the is. | 
sue of March 18 must have been im. 
pressed by the liveliness of Dallas busi- 7 
nessmen. It said nothing about the ad- 
vantages of Dallas over Fort Worth or | 
Houston, and it said nothing about the § 
advantages of Texas over our neighbor- 
ing states. 

The point of the advertisement brought 
home to industrialists over the nation the © 
economic benefits available in the entire 
Southwest. It tells the nation how many 
people we have and how much money we 
have to spend. It points out our diversi- 
fication, our advantages when depres- 
sions come. 

Every good Texan must admire the 
Dallas Chamber of Commerce for the 
spirit of cooperation that is evident, for 
the unselfish attitude in showing advan- 
tages of all the Southwest and for pro- 
moting goodwill. By just such actions, 
Dallas has become, in the eyes of many 
citizens, Texas’ first city. 

It is true that Houston has a larger 
population than Dallas, but it does not 
have the financial strength of the North 
Texas metropolis, fourth city in the 
United States in per capita wealth. The 
palatial homes in Highland Park and 
University Park give Dallas as fine a resi- 
dential section as any in the country. The 
stores of Dallas and the smartly dressed 
women are noted the nation over. 

As mentioned here previously, we have 
much faith in the future economic devel- 
opment of the Southwest in general and 
Texas in particular. But we are at a loss 
to understand why the Dallas Chamber 
of Commerce or a gas company or the 
railroads of Texas should have to take it 
on themselves to tell the world about our 
advantages. Why should the State of 
Texas not bear the expense of such ad- 
vertising? Why is it that some state 
agency does not see that the rest of the 
nation learns more about the benefits of 
having business and industry in Texas 
and the Southwest? If one page in one 
magazine is good, then several pages in 
several magazines should be better. We 
think it is time our state should assume 


its own responsibilities. 
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